Vol. 43 


BALTIMORE, MONDAY, JANUARY 26, 1920 


CANS 


FOR 
REAL SERVICE 


TRY 


THE 


SOUTHERN CAN 
COMPANY 


BALTIMORE 
MARYLAND 


WEEKLY REVIEW 


The Market is Waiting on the Convention—Buyers Realize 
That 1920 Costs Will be High—Troubles With the 
Growers Seem Certain. 


The market, to some extent, is put in abeyance until after the 
Convention, when, according to the general opinion, much greater 
activity will be seen. It is pretty well understood that the job- 
bers are in need of goods and must replenish within the next few 
weeks. The amount of inquiry discloses this quite clearly. but 
holders are puzzled why these inquiries do not develop into busi- 
ness. They need but time to develop, and the holders will do 
well to sit tight and wait. 

_ Last year was a bad one for the canners and, according to all 
rules of the game, this year will be a good one; but, if precedent 
be followed, it will also be darkest in the market just before the 
improvement takes place. There has rarely been an advance in 
canned foods, at least an advance of note, but what it was im- 
mediately preceeded by a bad depression and lack of confidence 
in the goods by the holders. It cannot be said that this lack o1 
confidence now exists as a general thing, but it is present in the 
market and the dark days may be said to be here. To us this 


indicates the nearness of the better days, and we believe we have 
not long to wait for them. 


Although the statistics on tomatoes showed a larger pack 
than this section expected, the total is below requirements, and ° 
those jobbers who allowed their stocks of this staple to run low— 
and not many of them did otherwise—are quietly looking about 
for bargains to fill up these holes. Convention time is holding them 
‘off, but they will not wait long after Convention to begin cover- 
ing, and then better prices will be seen on this article. More 
than this the buyers are noting the unfavorable outlook for 1920 
packs—the certainty of costs as high or higher than in 1919, and 
the equal certainty that the pack in 1920 will be heavily cut. 
owing to the disinclination of the canners to run, and the determi- 


nation of the growers not to grow. Viewed on the indications for 


No. 22 


plies in particular to both corn and tomatoes, and we can expect 
to see a drive on these two articles on the part of the buyers from 
now until after planting time. DPeas are in a well cleaned up con- 
dition, and the market will steadily improve as time goes ou. 

Probably for the first time in history the canners will attend 
their annual meeting with no fixed ideas as to the prices growers 
want for canning crops. Some sections, of course, have solved this 
problem and know where they are “at,” but they are rare excep- 
tions. And there may be some canners in all sections who are so 
fortunate as to have their growing problems in acceptable and sat- 
isfactory shape, but these are the exception and not the rule. 
We understand, for instance, that Utah has been able to arrange 
with the tomato growers there upon a $14 per ton basis for toma- 
toes in 1920, and will get all the acreage wanted; and California, 
no doubt, has its tomato growing question quite well shaped up 
upon terms that suit the canners in part if not in whole. 

And the corn canners have raised their growers to a point 
where the growers feel well satisfied with the prices, and the can- 
ners appear suited, so that there will not be the amount of conten- 
tion in this article that there will be with tomatoes. Some of the 
pea canners and growers are locking horns for a tussle, New York 
State reporting growers want as high as $80 per ton for peas. So 
the path in peas is not quite as smooth as it might be. 

The industry is resigned to trouble with the growers, and ex- 
pects it, but if the moves on foot at this time to help and pro- 
tect the poor farmer continue, as they promise to do, even further 
trouble can be looked for. The Department of Agriculture, through 
the county agents, started the growers to demanding better re- 
turns for their products. and now we notice in the daily papers a 
big movement to insure to the growers a full share of the profits 
from their products. The first full page display, in this big ad- 
vertising campaign, showed a grower of potatoes accepting $1.00 
per bushel from the commission man, and on the other hand this 
same bushel of potatoes being scld by the retailer to the consumer 
at $8, and the inquiry is made why all this increase between pro- 
ducer and consumer, and goes on to say that the grower is en- 
titled to a better division of these evident profits. And the Asso- 
ciation is going to see that the growers get this. There is a great 
disparity in these prices, but not as great as it seems on the sur- 
face, because there are necessary expenses between the producer 
and the consumer in the handling and delivery of the produce. 
But the effect upon the growers, by this campaign, will be im- 
mense, as they will see only the big difference in price and stiffen 
their backs accordingly. And the canners will feel this as well 
as the handlers of the green produce. This is inciting the grow- 
ers to strike for higher prices—it will not cause the middle men to 
reduce their charges—and some one has asked what would hap- 
pen to this country if the farmers struck! 

The feeling in the market is better, though business is not up 
to the point all would like to see it, and changes in prices are few. 
These will be found on their regular pages. 


ASSOCIATION MEETING DATES 


January 26-30, 1920—National Canners, Machinery and Sup- 
plies, National Brokers, Annual Convention and Machinery 
Exhibit, at Cleveland, Ohio, Headquarters Hotel Statler, 
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the coming season present spot stocks look cheap, and they un- 
doubtedly will prove cheap, and the buyers know this. This a) 


NOTES AND OBSERVATIONS 


Several Special Parties to the Convention—In the old 
days when Mr. 0. L. Deming was “featuring” in the West, in- 
stead of managing in the advertising department of the American 
Can Co., as now, the western canners always came to the annual 
conventions with all banners flying, on special trains, with the 
famous negro band playing. And later the Brokers’ Association 
took up the “special training,” but all that spirit seems to have 
died out, and the Western delegates will straggle in on their own 
hook this year “unherded, unheralded and unsung.” 
the rest of the industry, however. 


Not so with 


Baltimore will come to the Convention in a special train of 
real luxury—the finest the Pullman Company can furnish, over 
the B. & O. R. R., with special dinners, lacking only in that spirit 


which the Eighteenth Amendment has debarred. The crowd will 
be there, nearly 200 strong, led by the grand marshal, Carl Cool- 
ing. 

And New York City, under the guidance of that popular 
breker, H. C. Kilian, of Kilian & Clark, will go to the Convention, 
about fifty strong. in special cars, with every luxury and con- 
venience possible in these days. Nor will good old New England 
be behind in this progressive manner of attending the annual re- 


union of the clans, for the Maine canners, together with their 
brokers and others, will go in a selected party, in special cars, and 
so We presume will also New York State canners; that is the so- 
called “up-State canners” from Rochester and vicinity. The Utah 
canners always charter their own car and come on in state, and 
they will be there this year with bells on—for Bishop Anderson is 
in line for the Vice Presidency. 


Mr. Hiram H. Taylor Dead—Mr. Hiram H. Taylor, founder 
of the brokerage firm of H. H. Taylor & Son, of Baltimore, one of 
the oldest in the business, died at his home on January 21st, age 
85. Mr. Taylor was active in the days when few cans of foods 
made up the whole year’s output, and continued in close touch 
with the business until the last. His reminiscences of the early 
canners—the Underwoods, the Burnhams, the McMurrays and 
Kensett, as well as of the early buyers, and the prices at which the 
goods then sold, always teemed with interest when old timers 
gathered together. He was probably the oldest broker, in point 
of years, as well as service. in the business. 


Changes Among the Brokers—The Louis Hilfer Co., St. 
Louis, announce the following new men as added to their staff: 
F. G. Parsons, formerly of the California Packing Corporation. 
John Sauer, formerly of the wholesale grocery firm of Davis Mer- 
eantile Co. Henry Eickenberg, formerly with W. H. Nicholls & 
Co., the Chicago brokers. : 

The Detroit Commerce Company, Detroit, Mich., announce the 
addition of D. W. Hyland, formerly of the Dutton-Herron Co.. to 


their staff, and that Mr. Hyland will cover Ohio and Indiana for 
them. 


Wurm Bros Co., who have recently been expanding their Chi- 
cago business will be well represented at the Cleveland Convention 
with Mr. C. E. Wurm the head of the firm, and Mr. F. F. Olden- 
burg, formerly with Morris & Co., of Chicago. 
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Will Have Something 
Crow About 


At the Cleveland Convention 


Call on us at our Exhibit at the 
Convention Hall, or our represen- 
tatives will be found at the leading 
hotels. 
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A. K. Robins & Co. 
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NEW YORK MARKET 


Buyers Seem Unwilling to Pay Full Asking Prices— Improve- 
ment Showing Steadily—May Open Up in Earnest After 
the Convention—Tomatoes Dull—But Little Interest 
to Come—Peas are Quiet—Fruits and Other 
Items in Detail—Picked Up in Passing. 


Reported by Telegraph. 


New York, January 23rd, 1920. 

The Situation—A persistent demand for vegetables con- 
tines, but buyers show little inclination to allow this demand 
to develop into spot business. This is largely due to the fact 
that they are unwilling to pay the full asking prices, and can- 
ners seem indisposed to shade quotations in the face of a stead- 
ily increasing distribution. This keeps the market more or less 
stagnant, excepting the lines which are always selling. Much 
of this is routine business and even though the market may 
seem dull more or less of it is in progress. The general posi- 
tion of all canned foods is much better than last month and 
it seems to improve steadily from day to day. Thus far they 
have been unable to translate much of this improvement into 
actually increased business, but the improvement in feeling is 
so marked that eventually increased sales must result. The 
probability is that the increased interest shown in all varieties 
is indicative of the fact that jobbing stocks are light and this 
will lead to enlarged sales as soon as the period of dullness 
ends. The crowd will be in Cleveland next week and very little 
business can be expected, but the return will be the signal for a 
greatly increased trade. More inquiry must lead to more busi- 
ness, but sometimes it seems a long while coming. However, 
the improvement has been so marked of late that few interests 
can complain. 


Tomatoes—The market is dull, but steady. It would prob- 


ably be impossible to dispose of any big books, but a little busi- 
ness is done each day and these small sales make a respect- 
able aggregate, and moreover they are increasing all the time. 
Holders seem to think that the market has reached its peak 


and that it will eventually begin to grow better. And that is 


undoubtedly what means the present search for stock at what 


may be termed lower figures. For No. 3s packers are asking 


$1.70a1,75, but they are not getting many orders. For No. 2s 
the price is $1.20a1.25, with some attempt at shading which 


seems generally unsuccessful. No. 10s are held at $6.25a6.50, 


with some well-known brands 25 cents higher. It seems from 


what is heard that the market at primary points is better and 
firmer than it is in New York. 


tendency toward improvement. 


Californias show the same 
No. 2¥%s are held at $1.20a 
1.25 f. o, b. Coast, and No. 10s are quoted at $5.50 a 5.75 for 
spot goods. Movement is increasing, but it is still rather light. 
After next week recovery is expected to be rapid, more especi- 
aily that the actual pack is now known. Holders are more 
confident as they get in more numerous requests for informa- 
tion regarding the outlook for securing supplies. A _ total 
pack a little short of 11,000,000 cases is not looked upon 
as large, 


‘is shown. 
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Corn—The spot market is dull and very little interest 
Buyers apparently do not fear higher prices suffi- 
ciently to cause them to go ahead and do business. Southern 
Maine-style standard are quoted at $1.10a1.15, and these fig- 
ures check business. A price of $1.05 would bring out plenty 
of orders. A fair movement is reported in fancy New York 
pack at around $1.60 and the same figure is asked for Maine 
fancy, when it is obtainable, while standards are quoted 15a20c 
less. Not much business in either grade or variety. Western 
grades are so high in price that very little business is done. 
Buyers are waiting for some change in the situation that will 
either indicate to them what to do or will show that the mar- 
ket is likely to follow certain tendencies. 
for rather larger lots. 

Peas—No great interest has developed in either spot or 
futures, though it is time that futures attracted more atten- 
tion. More inquiry has developed, especially in extra stand- 
ards, which are wanted, since it is impossible to get fancy 
sweets or Alaskas. They seem to be out of the market. Stand- 


ard Wisconsin pack are quoted at $1.10a1.15 f. o. b. packing 
points. 


Retailers are_asking 


It is too early in the season to get much of a line on 
futures, though fancy grades are closely watched by the buying 
trade. It is hard to get any information concerning what the 


future promises to bring forth. 


Asparagus—The market is moderately active. 
stock is available. 


Not much 
Tips are selling whenever they can be 
found. But in the main the situation promises no unexpected 
developments. 


Sauer Kraut—The market maintains its former levels and 
as the demand increases the stock diminishes fast. This 
weather is suitable for consumption and state packers are 
holding their prices at $1.35. 
rather than otherwise. 


The outlook favors an advance 


Fruits—While the situation hasn’t changed materially dur- 
ing the week a better feeling seems to prevail and the condi- 
tions seem much more favorable than they have been, though 
nothing of this has been translated into improved trading as 
yet. But the conditions are such that any considerable in- 
crease in demand will certainly bring about a firmer condition 
in the market and an upward movement of some of the most 
wanted varieties appears inevitable. Holders are firm in their 
The market looks forward to a 
much better business in the near future. 


views and refuse concessions. 


Peaches—Some demand was reported during the week, 
but as a rule buyers were looking for small lots only. Not many 
are here for large lots, but those who are seeking lots of im- 
portance are evidently counting upon an upward movement 
shortly and are attempting to cover before it begins. 

Pears—Spot No. 3 Keiffers are offering at $2.90, New 
York. While movement is relatively light considerably more 
interest is developing and the market, as a whole, is stronger. 

Apricots—The market is generally slow and neglected and 
an easy undertone prevails on the lower grades. Better grades 
are held firmly at quotations, but little or no trading is re- 
ported. 

Berries—The market seems to hold firm, with almost no 
offerings. A few No. 10 water blackberries are offered at $9.75, 
but that seems to be about the limit. 


Most holders are conserva- 
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“HOUSE OF CANNERS SPECIALTIES” 


The SHEPPARD SUPPLY & EQUIPMENT CO. 
Canning Machinery and Mill Supplies 


N. W. Corner Charles and Lombard Streets 
BALTIMORE, MD. 


WE EQUIP YOUR CANNING FACTORY FROM CELLAR TO ROOF 


EASTERN REPRESENTATIVE 
SPRAGUE CANNING MACHINERY CO. 
CHICAGO, ILL. 
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tive and knowing the shortage of supplies are not making any at- 


tempt to increase their sales at present. They are confident that 


ultimately buyers will have to come to them. Coast pack is about 
sold out, so far as can, be learned, and everything obtained in the 
future will have to be from second hands. 


Salmon—Some export interest is reported, but domestic 
demand is light. Lent ought to improve the market in the near 


future, but it hasn't-made any impression as yet. The principal 


interest is in pinks and medium reds, and this arises largely from 
the fact that these grades are wanted for foreign distribution. Red 
Alaskas are quoted at $3.50a3.60, with medium reds at $2.85a2.95. 
Pinks are steady at $2.10a2.15 and chums are held at $1.85a1.95. 
Holders are confident that they will be able to obtain their prices 
in the future and refuse concessions, while buyers are searching 
for concessions, else they will not buy. They are shopping about 
the market, picking up a small lot here and another there, but 
few of them enter an establishment and place a large order as they 
did before the war. Maybe that will come later, but it hasn’t yet. 


Sardines—Maine pack are hard to find at $4.50 for key- 
less quarter-oils. The export demand has been active and has 
taken about everything offered. With a growing searcity at pri- 
mary points packers are holding out for a straight $4.75, f. 0. n. 
factory. Not much support is reported for local business, but the 
approach of Lent promises to change this. Keys and cartons are 
searce and both lines are offered sparingly. California sardines of 
the late winter and spring packs are offered at $19.00 for halves: 
quarters two layers large fancy in kernel oil at $12.50; halves, 
$16.50 and pound ovals in tomato sauce at $6.75 all f. 0. b. coast 
points. The fall and winter pack of high grades was light, es- 
pecially in the small fish which went into quarter and half-square 
tips. Norwegian sardines have pretty well filled up all trade c¢hian- 
nels with the liberal December arrivals. 


PICKED UP IN PASSING 


Retail business seems to improve slightly all the time. Re- 
tailers say they are doing more business now than they have done 
for some weeks, perhaps months. Probably some of the stocks 
bought from Government stores have been consumed and those who 
bought them, because they were Government property, have learned 
how valuable and how wholesome canned foods are, and now they 
are coming in and asking for the goods over their own retail 


counters. Probably this will continue, though naturally that can- 


not be invoked as an assistant in localities where no Government 
stores were offered. Probably one thing about the Government 
stores have caused a great many people to wonder what it was all 
about anyway. The quantity bought would apparently have kept 
the army for about a quarter century. And some are unkind 
enough to ask why the Government considered it essential to 
withdraw so much food from ordinary channels and turn it over 
to the army and navy. Everybody but a Government official would 
have known that the war must end sometime and that the vast 


stores collected must either be sold at a loss or thrown away. They 
have been sold at a loss and have been utilized to depress prices 
for legitimate dealers in addition. It would have been better 
for everybody if they had been left in the regular channels cf trade 
in the beginning. Retailers will be months recouping themselves, 
even when the improved trade that will certainly result is taken 
into account. This ‘unfair retailing is about over, and for that 
much thanks. 

J. Menist returned home this week from a trip of several 

J. Menist returned home this week form a trip of several 


Patented 


BE. W. BLISS CO. 


Chicago Office: Peoples Gas Building. 


High Speed Automatic Sanitary Can Machinery 


Bliss No. 


15-K Round Can Tester 


For a Positive Test. 


It receives the cans from the end 
automatically clamps and charges them with compreseed air 
and carries them through the testing tank. The cans during 
submersion remain close to the surface and leakers are 
readily detected and removed. 
worm wheel drive which 
motion, reducing agitation of water in testing tank. 
machine takes cans from 2 to 5 inches in diameter by 2 to 6 
inches in height, and operates at the rate of 120 a minute. 
We build a larger machine, No. 16-K, for gallon cans. 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Detroit Office: Dime Bank Building. 
Offices in Europe: 100 Boulevard Victor, Hugo St. Ouen, Paris. 


soldering machine, 


The revolving carrier has a 
imparts an even and uniform 


The 


Cleveland Office: Union Bank Building. 
Pocock St. Blackfriar’s Road, London, E. C. 
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A LANDRETH TOMATO 


Delaware Beauty 


$5.50 PER POUND 
Introduced Season of 1914 


A showy, medium-sized red sort, as deep red as Landreth’s 
Red Rock. Vine deep green, blight resistant, thick stemmed, 
of branching habit. Consequently extraordinarily productive. 

One week later than Chalk’s Jewel, one week earlier than 
the Landreth’s Red Rock, and ten days earlier than Stone. 

Fruit smooth all over, absolutely free from splits, very 
uniform in size and showy. Of a habit of simultaneously 
coloring up all over the fruit. Shape flattish at blossom end, 
quite globular at stem or crown end, no depression whatever 
at stem end, the illustration showing that it is unusually full 
on top—a most desirable quality, no waste. 

Its habit of ripening a week ahead of the Landreth’s Red 
Rock and two weeks ahead of Stone is most desirable. A 
productive sort has long been looked for to come in ahead of 
these two late varieties. Canners are asked to observe this 
most profitable character. It, like all other Landreth Grown 
Tomatoes, can only be bought in sealed, lithographed, card- 
board boxes of 4% and % lbs. 


Ask for prices on anything in the Seed line you need. 


We grow alli varieties of Seed. 


D. LANDRETH SEED CO. fics: Bristol, Penn. 


NO CRUSHED or SPILLED PEAS 
You Are Paying For The 


Hansen Sanitary Conveyor Boot 


whether you own one or not 


Wasted Peas and Labor Cost You Each 
Season More Than the Hansen Boot 


COST OF HANDLING PEAS THE OLD WAY: 


| 
NY 


[figure it up yourself from your payrolls] 
2 Wasted peas ..... [ask the man who sweeps up] 
mi 3 Inconvenience 5 Wasted Floor Space 
++ Time wasted 6 Lack of Sanitation 
od MTT COST OF HANDLING PEAS THE NEW WAY: 

PT ieee] 1 Labor......... ....... [nothing] 2 Wasted materials........... [nothing ] 
ae 3 Hansen Sanitary Conveyor Boot......... [original cost] 
aia IF YOU ARE PAYING FOR IT, WHY NOT HAVE IT! 
THE WISCONSIN CHAIR COMPANY 


THE NEW WAY Canning Machinery Division PORT WASHINGTON, WIS. 
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months’ duration to the Coast. 
canneries. 


While absent he visited many coast 
While in California his headquarters were with the 
J. Menist Company, of San Francisco. 

A New York pea packer says that the outlook in his section 
is for a price of $75.00a80.00 a ton for shelled peas for the 1920 
canning crop, compared with $60.00 a ton last year. 

R. J. Peacock, of the Peacock Canning Company, Lubec, Me., 
was in New York a few days this week. He will visit a number of 
cities on his way to the Cleveland convention and return. He 
seems optimistic about Maine sardines and seems confident that 
the 1919 pack will be sold out before 1920 packing begins. 

I. J. Mackenzie, of Vancouver, B. C., has been in New York 
this week. He is interested in a number of Vancouver enterprises, 
among the rest some canneries. He foresees unexampled pros- 
prity for that section of Canada in the next few years. 

H. A. Doty, Jr., of Belden & Co., Genesco, N. Y.. was a 
trade visitor during the week. 

Southern packers of shrimp have been unable to fill their 
orders. They were disappointed and the supply at packing points 
is below normal for the season. Orders now accepted are for later 
No present shipment orders can be placed. 
small supply is left on the spot and the market is firm. 


shipment. Only a 

H. 8. C. Kilian, of Kilian & Clark, has arranged to have the 
New York visitors to the Cleveland Convention next week travel 
together. Nearly 50 have made reservations as this is written. 
and more are expected. The party will leave the Grand Central 
Station Saturday evening and will arrive on Sunday morning at 
7 o'clock, giving the New York men ample time to secure their 
hotel accommodations and prepare for the opening of the conven- 
vention Monday morning. Two cars have been reserved for the ex- 
clusive use of the canning trade. Almost every large house will 
be represented, while North & Dalzell and Kilian & Clark will each 
have four of their staff on the train. With all the big operators 
away the New York market will look like a cross roads business 
establishment in the middle of the day through next week, but 
after they have been there and have learned what the situation 
is increased activity may be expected. 

Pineapple fields are developing fast in the Kohala district in 
Hawaiia and the canning company that will handle most of the 
product of these fields has 150 acres under contract. The area is 
extending all the time and eventually will comprise a large tract 
in that vicinity. The homesteaders have about 100 acres under 
cultivation and are planning to greatly increase this acreage. 

The tomato statistics, 10,809,660 cases, did not surprise the 
trade very much. Few had looked for more than 10,000,090 to 
11,000,000 cases. and the number was really discounted before it 
was given out. But to have the output officially announced will 
serve to stabilize the market somewhat and perhaps will help 
trading, not because the supply seems small, but because those 
interested now know what the output was and all guessing or all 
attempts to make the pack seem larger than it really was will now 
be done away with. With the Government owned stocks out of 
the way the trade is looking forward to a more active market. 

During 1919 San Francisco received from the Hawaiian is- 
lands 3,886,442 cases of pineapple, the largest quantity ever sent 
out in any one year. It will be larger this year. 

Canners and preservers bought 45 per cent of the entire crop 


of the members of the Central Berry Growers’ Association in Cali- 


fornia, or about double the quantity they took in 1918. Canners 
bought 38,342 chests of strawberries, 3,919 chests of loganberries, 
4,369 chests of blackberries, 125 chests of raspberries, weigh- 
ing about 60 pounds each. These cover cnly direct sales to can- 
ners. In addition they bought much stock on the open market. 
Strawberries opened at 10¢ a pound for field run, but as the season 
advanced these prices were raised until they reached 14c. Black- 
berries sold at an average of 8c, loganberries 9¢ and raspberries 
20e a pound. 

Herman T. Asche, of Von Bremen, Asche & Co., has been 
elected president of the Norwegian Chamber of Commerce. Many 
importers of Norwegian sardines are members. Mr. Asche imports 
himself and his popularity among his West Side compatriots makes 
them especially glad of the choice. 

Charles A. Anderson & Co., have placed Harry H. Powers in 
charge of their canned foods department. Mr. Powers will be 
aomng those who attend the Convention in Cleveland next week. 
The firm will move from the Front Street location to 395 Broad- 
way in the near future. 

A. F. Kittle, vice president and general manager of the Niel- 
sen & Kittle Canning Company, Ltd., San Pedro, Cal., has been in 
New York this week and will go from here to Cleveland. He says 
that because of the scarcity of tin plate the pack of sardines in 
Southern California will be only 25 per cent of normal. Canners 
have been able to make only partial deliveries and orders and 
packers in some cases have too few cans in sight to warrant op- 
erating. The quality of the pound oval is the best he has ever 
seen and he says it is enjoying a good sale. The price is the same 
as it was ten years ago. The retail stores can sell pound ovais 
at 22¢e, which makes a good purchase. The outlook for white meat 
tuna is poor. White meat are caught with hook and line, and 
fishermen who worked last year lost money and are refusing to 
repeat the experiment. It will take twice as much money to in- 
terest them this year. For blue fin and stripped tuna a better 
outlook prevails. The effort required to take two tons of white 
meat will take 25 tons of the blue fin. Prices for white will be at 
least about 25 per cent above what they were last year. Be- 
cause of the shortage of white meat last year consumers took blue 
fin and it looks now as though it was here to stay. The American 
market has always preferred the white meat, but when it can’t 
be had consumers will have to be satisfied with blue fin, and that 
variety is increasing in popularity. 

HUDSON. 


NOTICE—Chance of lifetime to buy one the best 
located and most modern Corn Factories in Southern 
Ohio. Capacity with one line 50 to 60 thousand cans in 
10 hours. Buildings new and new machinery. Sanitary 
cans. All installed in last four years. Morral husking 
machines, six plunger filler, dump for farmers unload, 
350-ton silo, 150 H. P. boiler, cement lower floors, own 
private well, also city water, own private switch, 3% 
acres of ground. Located in town of 1,200, has electric 
lights, 24-hour service, water works, etc., and one of the 
best farming communities in State. No other factory 
here or close. Sixty miles from city on one of the main 
lines. Only reason would sell on account-of health, and 
have made enough to retire. Will make big’ sacri- 
fice for quick sale. If you mean business, address Box 
A-727, care of The Canning Trade. State what you want, 
etc., and when you receive my answer and address come. 
AM GOING TO SELL. Purchaser will be lucky fel- 
low. 
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IMPORTANT ANNOUNCEMENT 


The Max Ams Machine Co., is now ready 
to book orders in limited quantities for their 


NEW “SPIRAL 


No. 835 


With eight seaming 
stations. Capacity 
120 to 160 cans per 
minute. 


NO SPILL 


ROLLER” DOUBLE SEAMER 


No. 435 


With four seaming 
stations. Capacity 
60 to 80 cans per 


minute. 


PATENTED 


NO MASHED CANS 


Completely automatic and operate on an entirely new principle from any heretofore 
used. One “Spiral Roller’? performs both first and second operations in the for- 


mation of a Sanitary Can seam. 


Both first and second operation grooves are on 


one roller. Their operation is continuous and they cannot get out of proper 
relationship, as is often the case when using two or more separate Rollers. 


101 Park Avenue 


The hook formed on the can and cover by the ‘‘Spiral Roller’’ is decidedly greater 
than that obtained with the older type of rollers and consequently leaks are impossible 
providing cans are properly made. 


There are no small parts or levers in the seaming mechanism; nothing to get out 
of order, consequently the seamer can be OPERATED A WHOLE SEASON 
WITHOUT ANY READJUSTMENTS. 


THE MAX AMS MACHINE Co. 


CHAS. M. AMS, President 


BRANCH OFFICE: 39 South La Salle Street, Chicago, Ill. 
COAST AGENTS: Premier Machinery Co., San Francisco, Cal. 


New York, N. Y., U. S.A. 
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DOMESTIC EXPORTS OF CANNED VEGETABLES DURING 
NOVEMBER, 1919 


Corn Soups Tom atoes All Other 


Countries. Dollars. Dollars. Dollars. Dollars. 
Austria-Hungary .... 298 
Turkey in Europe ... 16 BES  siidveleum 584 
British Honduras ... 175 100 987 250 
45 4 71 561 
Guatemala ......... 107 44 107 1,304 
Co) 212 96 1,201 2,054 
92 96 1,039 1,538 
796 1,088 2,110 6,115 
Miquelon, Langley, 
Newfoundland and 
Labrador 786 126 1,272 
6 44 100 251 
Trinidad and Tobago. 12 ee a 981 
Other British West 
Danish West Indies. . 16 31 96 151 
butch West Indies... 25 8 264548 66 
Prench Indies... 4 217 
34 42 52 309 
Dominican Republic . 135 1,240 304 1,786 
108 44 63 869 
20 9 26 1,271 
Venezuela ......... 120 1,239 
109 68 189 868 
British India ....... 119 346 200 11,095 
Straits Settlements .. 108 707 10 2,219 
Other British East Pa 
Dutch East Indies ... ...... 322 82 2,676 
Turkey in Asia...... 10 5 7 595 
150 2,274 1,300 3,241 
New Zealand ....... 70 787 88 593 
Other. British Oceania 42 535 9 314 


French Oceania ..... 10 6 mS wig 159 


German Oceania .... 24 216 
Philippine Islands ... 3,106 2,649 13,647 14,231 
British West Africa. . 12 250 5 ° 1,416 
British South Africa. . 194 oo. ees 5,196 

$68.062 254,163 $161,825 $279,510 


DOMESTIC EXPORTS OF CANNED SALMON DURING 
NOVEMBER, 1919 


Department of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington. 


Countries. Pounds. Dollars. 
21,840 5.835 
54,816 14,816 
British Honduras 3,172 584 
Miquelon, Langley, etc........ 700 160 
Trinidad and Tobago ........ 1,190 355 
Other British West Indies..... 2,546 541 
Danish West Indies.......... 912 205 
Dutch West Indies ........... 1,091 213 
French West Indies .......... 961 360 
Dominican Republic ......... 19,415 2,928 
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CALDWELL “HELICOID” SCREW CONVEYORS 
3 in. to 16 in. diameter, black or galvanized. Steel 
troughs black or galvanized 


APRON CONVEYORS with detachable or roller 
chain fitted with wood or steel slats. 


BELT CONVEYOR MATERIAL cast iron, steel or 
wood rolls, bearings, pulleys, driving machinery. 


- ELEVATORS, boots, casings, buckets, belting. 


CHAIN standard sizes detachable malleable chain 
carried in stock. 


A complete line of ELEVATING, CONVEYING and 
POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN AVENUE 
NEW YORK: 50 CHURCH STREET 
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Combining AXA 
with the Screw Cap 


HOTOGRAPH shows how one 
large packer combines AXA 
Crowns with the screw cap to make 
a neat, secure and attractive package. 


AXA Crowns are easy and safe to 
remove, an all-desirable point with the 
consumer. 


They are quickly and easily applied 
by hand, foot or power machines. No 
skilled labor is necessary in applying 
them. 


AXA comes in three sizes for seal- 
ing glass-contained products, both 
liquids and semi-solids. Plain tops or 
lithographed in color with your own 
exclusive design. 

Now’s the time to look into the AXA 


System for next season. Write for 
full information as to sizes, prices, etc. 


THE CROWN CORK & SEAL CO. 


Canneries Division 


1505 Guilford Ave., Baltimore, U. S. A. 
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51,856 7,142 
Straits Settlements .......... 57,033 11,491 
Other British East Indies..... 20,060 4,452 
Dutch Kast Indies... .......<. 12,855 2,791 
Hongkong ...... 7,664 1,873 
Other British Oceania ........ .1,920 536 
German Qoccania ............. 15,512 2,839 
Philippine Islands ........... 3,480 705° 
British West Africa .......... 163,882 28,455 
British South Africa ......... 235,450 46,816 
Britiah Mast Africa .......... 5,900 1,400 
Portuguese Africa ........... 6,090 1,349 


A TRADE ACCEPTANCE REVIEW 


By Robert H. Bean. 


Executive Secretary American Acceptance Council 


The elevation of acceptance credits to a position second only 
to cash is an accomplishment of the first year of the new era in 
American business methods following the world war. The neces- 
sity ef a change from the time-worn open account system of set- 
tling for merchandise purchased on credit has been recognized 
for several years. A preliminary agitation and discussion to bring 
this about has been carried on with special emphasis during the 
past twelve months by industrial and financial 
throughout the country. 

Trade and bankers’ acceptances are an established fact in the 
operation of our domestic and foreign trade. No change of what- 
ever merit in our system of business or finance has ever or will 
take place without opposition. The arguments of early opponents 
to this system based as they were on the idea that the old methods 
were good enough, have been long since met by sounder logic 
founded on the anaiysis of modern-day needs. and the proponents 
of such arguments have steadily decreased in numbers. 


organizaions 


The custom of selling merchandise on time and carrying the 
charges on open account had been so long in vogue that many 
did not recognize the merit of a system that would release for 
other purposes the more than four million dollars tied up in 
frozen, illiquid open account credits. Far-seeing and open-minded 
students of the commercial and financial needs of the new Amer- 
ica, however. recognized at a date closely following the action 
of the Federal Reserve Board that in the fullest development of 
this economically sound system of finance lay tremendous possi- 
bilities. The very small number of users of acceptances from 
1915 to 1917 has increased to many thousands made up of mer- 
chandising concerns in all parts of the country. 


The basic principle underlying the use of the acceptance 
method of settling accounts is that it will bring about the im- 
provement of the credit position of the individual, corporation, 
community and nation. That such a condition is the goal of 
business men and bankers throughout the world should be ac- 
knowledged without question. Next to the cash discount system 


it commands the highest regard, and, contrary to the impression 
of some, the trade acceptance method need not interfere in the 
slightest with the system of paying cash within a stated period 
and taking a discount for it. 


It is not claimed by the proponents of the acceptance method 
that acceptances can be used with equal facility in every kind 
of business. In fact, it is admitted that it may not be to advan- 
tage of some kinds of business to use this system. but it is claimed 
that for a very large part of he commercial interests of this coun- 
try the acceptance system can be used with remarkable success. 
It is not a cure-all for every defect in the nation’s credit machin- 
ery. There is no mystery about a trade acceptance, neither is 
there any magic by which ‘a bad account will be made good or 
relieve the necessity for continued careful scrutiny of credits by 
the credit departments of business houses and banks. It is simply 
an acknowledgment of a debt, and its execution reflects credit 
upon the buyer as well as the seller and is the evidence of a well- 
organized, carefully managed business. 

The American Acceptance Council has found that the accept- 
ance method of financing is now used to some extent in practically 
every kind of business where goods are sold outright and where 
sales terms are other than cash. Many national associations of 
wholesalers and retailers have endorsed the system and have rec- 
ommended its use by members. The American Bankers’ Associa- 
tion at its last.convention reaffirmed its stand on acceptances and 
provided for the appointment of committees Composed of business 
men and bankers, whe are to make a study of the entire question, 
work out a system of handling acceptances in banks and business 
houses, and to determine upon a reasonable charge for collection, 
exchange and service by banks to which these items puss for 
payment. 

The volume of bankers acceptances has increased with each 
succeeding month, and remarkable headway has been made in the 
establishment of an open discount market in this country similar 
to that which has been in existence in England and the continent 
for generations. 

As the bankers in smaller cities realize the investment possi- 
bilities of this class of paper, there will be a greater desire on 
their part to familiarize themselves not only with the bills offered 
for purchase, but the circumstances surrounding their creation 
and the rates which they demand. , 


There is nothing temporary or transitory about the accept- 
unee system. It has been carefully studied by our financiers for 
several years, and that it fits in with our plan of readjustment 
after the extraordinary conditions through which we have passed 
is the combined thought of the ablest minds in our financial and 
industrial affairs. 

The remarkable success in developing trade and industry in 
England and other European countries may be laid to the policy 
followed by bankers and business men in those countries to seek 
out and apply those principles and work for the greatest benefit 
to the commerce of the country rather than to that plan 
which will yield in dollars the greatest immediate return. 

The demand which we face at this time is for the fullest 
use of our resources, and this can best be done by releasing a 
greater amount, if possible, of illiquid and tied-up credits. 


From reports gathered throughout this past year by the 
American Acceptance Council, it is safe to say that the progress 
thus far made and the promise of still greater development in the 
use and operation of trade and bankers’ acceptances augur well 
for the future prosperity of the commerce of this country. 
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S&S QM oF THE ‘‘PVPWOInN TS ”’ 
OF ADVANTAGE ON 


The “RANGER” APPLE PARER 


Some: machines running for past 
DURABILITY fifteen years 


STRAIGHT LINE Patented feature permitting perfect 
CORING SPOON alignment with fork 


HARPOON SPOON -ateytep) Fewer apples split. 


without overlapping 


WIDE PARING KNIFE Pares close at both ends of apple 


EVERY BEARING BUSHED Bushings quickly replaced to keep 


perfect alignment. 


SIMPLIFIED REEL Spindles quickly replaced 
CONVENIENT CONTROL 

CLUTCH | | Adjustable with steel teeth 
IMPROVED KNIFE ARM Instantly removed or replaced 


It Costs a Lot More to Build but 
Little More to Buy 


ASK FOR CATALOGUE 


GOODELL COMPANY, 91 Main Street, Antrim, N. H., U. S. A. 


| 
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QUESTIONS YOU HAVE ASKED AND SOME 
YOU HAVE NOT 


Seventy Answers to Important Questions About the Inspection 
Service and Advertising Campaign of the National 
Canners Association. 


(Copyrighted National Canners Association.) 
INSPECTION SERVICE 


1. Why has the National Canners Association Inspection 
Service been inaugurated? 


To promote production and increase the sale and consump- 
tion of canned foods. 


2. Why is the Inspection Service necessary? 

Because of the existence of many traditional misappre- 
hensions respecting canned foods—the beliefs that they are 
unclean and unwholesome being the most common, add operat- 
ing to absolutely prevent the consumption of any canned 
foods by the people entertaining these beliefs. 


3. How can the Inspection Service overcome thes m's- 
apprehensions? 


By making certain, by means of inspection, that the foods 
are wholesome and clean, certifying each individual can of 
worthy product; and by national advertising, assuring the pub- 
lic, by the authoritative word of a great industry, that inspected 
and certified foods are good foods. 

4. How is the Inspection Servic? organized? 

A National Director of Inspection, with headquarters in 
Washington, has general supervision over the Inspection Serv- 
ice. Directors of Inspection are appointed for each state (or 
cistrict) who have direct charge of the local inspection work. 

5. What will it cost? 

The actual cost of inspection varies in the different dis- 
tricts. In 1919 it varied from about 0.9 to 2 cents per case in 
the States where full inspection was provided for by the Asso- 
ciation. This cost should decrease’ proportionately as the ex- 
tent of the service increases. In no case will it exceed 2 cents 
per case. 


6. How are the necessary funds provided? 


By assessments against the cans purchased or inspected 
products packed. 


7. On what basis are assessments made? 

On the case, or its approximate equivalent in large cans 
not packed in cases. 

8. Who makes these assessments? 

The National Canners Association in consultation with the 
local Advisory Boards. 

9. Who has charge of their disbursement? 

The State or district Directors of Inspection, with the 
advice and approval of the local Advisory Boards. 

10. Who is the custodian of the inspection funds for each 
district? 

The National Canners Association, which holds such funds 
in trust for the canners under inspection in each district, to 
whom such funds are credited. 

11. How much reserve is to be carried in each district 
fund from year to year? 

Sufficient to carry the Inspection Service into the next 
canning season, and to provide for unforeseen expenses or 
short packs, 

12. Who pays the cost of the general administration of 
the service at Washington? 


It will be paid out of the inspection funds of each district, 
pro rata, according to the pack. 


13. Who has the benefit of the Inspection fund in each 
district? 


The organization of inspected canners in that district. 

14. Do the canners have any voice in local matters relat- 
ing to inspection? 

Yes, by means of Advisory Boards of three or more mem- 
bers, elected by the canners under inspection in each State 
er district from among their own number. 

15. What are the duties of these Advisory Boards? 

To advise the Association and local director on problems 
connected with the inspection, including rates and collection 
of assessments, expenditure of inspection funds, and prepara- 
tion of special rules and regulations governing local conditions. 


16. For what duties is the local director alone held re- 
sponsible? 


For the selection and employment of his assistants, and for. 


the certification of products packed under inspection. 
17. Who appointed the National Director of Inspection? 
The Educational Committee of the National Association. 
18. Who appoints the Director of Inspection in each dis- 
trict, and who fixes his salary? 
The executive officers of the Association and the National 


Director of Inspection, acting in harmony with the local Advis- 
ory Board. 


19. Who appoints the inspectors working under each 
district director, and who fixes their salaries? 

The Director of Inspection, who consults the local Advis- 
ery Board regarding the maximum salaries to be paid and the 
number to be employed, 


20. How many inspectors are employed in each inspec- 
tion district? 


Sufficient to provide daily inspection of each cannery dur- 
ing operations. 
21. What type of men are selected for inspectors? 


As far as possible men of good judgment, intelligence and 
tact. 


22. Are they experienced in canning? 

Not necessarily so at the start. 

23. Why not? 

For inspection work good judgment, honesty and common 
sense are more valuable than canning experience. 

24. What does inspection cover? 

Cleanliness, wholesomeness and suitability of raw mater- 
ials and finished products, and sanitation of cannery and equip- 
ment. 

25. What changes in plant arrangement and oquipment 
are required in order to conform with the rules and regula- 
tions of the Inspection Service? 

Only such changes as are necessary to make possible the 
maintenance of sanitary conditions and the preparation of a 
clean, wholesome product. 

26. Are the inspectors at the canneries all the tim? dur- 
ing operation? 

Not necessarily. Our experience has shown that frequent 
visits are often more effective than the continuous presence 
of an inspector in a cannery. 

27. Does the inspection involve grading as to quality? 

No, except in requiring a minimum standard of quality 
ior certification. 

28. What will be the form of the certificate and how 
will it be applied? 

This question is now being carefully studied, considera- 
tion being given to all sizes and form of cans and to all classes 
of products, to the end that the most practical design and 
method may be adopted. 


29. How soon may the inspection certificate be used? 
As soon as the Director of Inspection is satisfied that the 
cannery conditions and the products justify its use. 
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It Means Profit 
or Loss to You 


Flavor probably has more to do with the suecess of your product than 


any other one factor. 


Appearance frequently makes first sales, but it is Flavor that, if right, 
brings the repeat order and, if wrong, means eternal condemnation for your 


output. 


Contact of fruit acids with metal inevitably sets up chemical action. 


Cooking Kettle 
for Tomato Pulp 


Sooner or later the effect of this is likely to be 
noticeable in a run of your product... From that 
day a portion of your buying public will regard 
you with a question mark in mind. Loss may 
result that would pay for a whole new line of 
equipment in your plant. 


Only glass ean be depended upon to resist 
acids season after season. 


Elyria Canning Equipment IS glass—glass 
supported and strengthened by steel, to which 
it is fused integrally. 


A standard line of cooking kettles— 
coil heated, jacketed or plain—mixing 
tanks, storage tanks and other contain- 
ers ts carried in a wide range of sizes. 
The Nielsen patented propeller agitator 
ts an exclusive Elyria feature. 


Ve are glad to design and build 
special apparatus for individual needs. 


This Elyria Glass Enameled Kettle will 
turn out a product about which there 
never need be any fear of metallic flavor. 
Seamless copper flask coils distribute heat pil Tn 


instantly and evenly. 


QUIPMENT 


THE ELYRIA ENAMELED PRODUCTS COMPANY 
ELYRIA, OHIO 


New York, Architects Bldg. 


Chicago, Conway Bldg. Pittsburg, Oliver Bldg. 


San Francisco, 16 California Street Los Angeles, San Fernado Bldg. 


21 
It | | 
| 
il; 
| 
| 
— | 
| 
| | 
| 
| | 
| _ 
| | 
| | 
| 
| — | 
| | 
| 
| 
| 
| | 
| | 
| 
| | 
| 
| | 
| 


22 ; THE CANNING TRADE. 


30. Who determines what products are entitled to the 
certificate? 

The Educational Committee determines from time to time 
the general classes of products to be inspected, or to be with- 
drawn from the privilege of receiving certificates. The State 
or district Directors of Inspection and their assistants deter- 
mine what part of the canners’ output of such products is 
worthy of certificates. 

31. Is there any appeal from decision of the State or 
district Directors of Inspection and their assistants? 

Yes. Appeals maye be made from the decision of the 
Assistant Inspectors to the State or District Director, from the 
State or District Director to the National Director; from the 


National Director to the Educational Committee, whose deci- 
sion is final. 


32. 
cans? 
On the cans. 


33. When are the certificates affixed and by whom? 

Before the cans leave the cannery they are affixed by 
the canner under the supervision of the Association inspector. 

34. Will the certificate interfere with the label by obscur- 
ing important parts of it? 

No. 

35. Can buyers” labels be used as heretofore, on certified 
canned foods? 

Yes. 


36. Will certificates be uniform? 
Yes, as far as the sizes and styles of packages will permit. 


37. Why will not the certificates also indicate the differ- 
ent commercial grades? 
The Association is not yet in a position to certify such 


grades as the canners themselves are not in agreement as to 
the definitions of grades. 


Will the new certificates go on the cases or on the 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


DETROIT, MICH. 


CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


CHICAGO, 


38. Will certificates go on all canned foods packed under 
inspection? 


No, only on such as meet the Association’s requirements. 


39. How are the certificates safeguarded? 


By formal written agreement between each canner and 
the Association. 


4$. What is the need of this inspection when we have 
State and Federal inspection? 

The State and Federal food inspectors have police power 
under various statutes, and seek to prevent or punish violations 
of law. The power of the Government to enforce sanitary 
rules and standards of quality is closely restricted by law. The 
Association Inspection Service, on the other hand is not re- 
stricted but can give the canners just as efficient an inspection 
as they consider for the best interests of the industry. The 
canners can establish standards of quality and sanitation 
higher than any State or Federal standards; theirs are for 
the purpose of improving conditions in the industry, while 
those of the Government form the basis for prosecutions and 
seizures, 


41. What will the certificate insure to the consumer? 


Clean wholesome foods, prepared in a sanitary manner. 


42. What States were under inspection during 1919? 

This Inspection Service has been successfully established 
in Maine, Ohio, Michigan, Illinois, Indiana, Wisconsin, Iowa, 
Nebraska, and Southern California. It was in operation this 
summer and has given general satisfaction. In New York, 
Oregon, Washington, and Alaska, it has thus far been limited 
to a sanitary survey. The Inspection Service will be estab- 


lished in other canning States as rapidly as organization can 
be effected. 


OMAHA, NEB. 
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A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 


Gallon Packers—Panel Bottles—Tumblers and 
Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 
for prices and detailed quotation 


ECONOMIC MACHINERY CO. 


Worcester, Massachusetts 


CANNERS’ PASTES ANGELUS DOUBLE SEAMERS 


For all methods of labeling 


Good Seams 
All The Time 
THE QUALITY AND SERVICE —_ 
YOU WANT Continuous 
AT SATISFACTORY PRICES 
At High Speed 
Prompt Shipment Guaranteed FOR CAN SHOP OR PACKING HOUSE 


Angelus automatic seamers operate continuously at 
high speed, and produce seams that will not leak. In- 
crease your production and insure the pack by installing 
ANGELUS seamers in the line. 


Descriptive literature sent on request 


The ——! Paste Co. ANGELUS SANITARY CAN MACHINE CO. 


282-298 SAN FERNANDO BLVD. . 
COLUMBUS, OHIO LOS ANGELES - CALIFORNIA 
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48. Are laboratory facilities provided with the Inspection 
Service? 

When the canners under inspection desire it and furnish 
the necessary funds, the Association installs a field laboratory 
in connection with the Inspection Service. 

44, What effort is being made to get canners who are 
outside the Inspection Service to come in? 

Every canner wiil be given an apportunity as rapidly as 
inspection can be organized in the various States and districts. 


45. Why should I go into inspection when I believe it 
can add nothing to the quality of my products or the sanitary 
conditions in my plant; or why stay under inspection when I 
have a ready sale for all my products and your inspectors have 
been unable to give me any constructive help or suggestions? 

In order to create confidence in, and remove prejudices 
against, canned foods, the public must be assured that such 
foods are put up in a wholesome and sanitary manner, and 
that they are safe foods. Although the majority of canners 
are conforming to reasonable standards of sanitation, such 
assurace, through education and advertising,-must be based 
on an impartial and systematic inspection service, and can 
be given effectively only through the united action of all 
canners. 

Il. EDUCATION AND ADVERTISING 


46. What is the purpose of the educational and adver- 
tising campaign? 

To increase the consumption of canned foods, especially 
those bearing the certificate or emblem of approval of the 
Association. 


47. How is the educational and advertising campaign 
related to the Inspection Service? _ 

It is based on the Inspection Service. 

48. How is this work of the Association organized and 
carried on? 

Through an Educational Bureau, in charge of an Educa- 
tional Director, with headquarters in Washington, and an 
advertising agency in New York City, both selected by the 
Educational Committee of the Association. 

49. What is the work of the Educational Bureau? 

To promote a better and truer understanding of the indus- 
try; to collect and disseminate reliable information in regard 
to it and to unite the entire industry in support of the inspec- 
tion and advertising program. For this purpose the Bureau’s 
work is divided into three main divisions. (1) Information, 


i2) Home Economics, (3) Promotion—each under a com- 
petent head. 


50. What are the functions of the Advertising Agency? 

To assist in formulating the policy of appeal to the public 
and in selecting the advertising mediums, to prepare and check 
up the advertisements, and to aid in drafting of booklets, 


posters, etc., and in the general work of the Educational 
Bureau. 


51. How much money is being spent by the Association 
for education and advertising? 

The present program calls for the expenditure -of not 
less than $500,000 a year for four years, under the direction 
of the Educational Committee. 

52. How has the money for th first year’s advertising 
been raised? 

(1) Largely by underwriting agreements, the signers ex- 
tending their credit for a period of three years as security 
for a loan to be repaid within that time. 

(2) By cash subscriptions. 


The machinery and supply men and brokers are assisting 
the campaign in both ways, 


53. How and when is the debt secured by this under- 
writing agreement to be paid off? 


By assessment against the inspected products during the 


three years ending December 31, 1922. 


54. Does the extent of each underwriter’s Kability depend 
upon the ratio of the debt incurred to the total amount under- 
written? 

Yes, that is the principal purpose of securing as large an 
amount of underwriting as possible. 

55. What is the assessment for the advertising campaign 
named in the contract? 

The maximum assessment provided is three cents a case. 
This is based on the number of cases under inspection in 1919 
and will probably be materially reduced by the addition of new 
subscribers. The larger the number of subscribers, the lower 
the rate will probably be. Under no circumstances will the 
assessment exceed three (3) cents per case. 

56. Give an example? 

Figuring only on the basis of approximately 25,000,000 
cases, under inspection in 1919, an assessment at 3 cents per 
case will give $750,000 a year, part of which must be used to 
retire the $500,000 underwriting. If we have canners repre- 
senting 37,500,000 cases as subscribers to the advertising in 
1920-22, the advertisng assessment can be reduced to two (2) 
cents a case. 

57. 
reach? 

In addition to the general public, special appeal will be 
made to brokers, wholesalers, jobbers and retailers; to the 
medical profession, dietitians and nurses; and to producers 


of the raw or basic food products, that is, to farmers, orchard- 
ists, fishermen, milk producers, etc. 


Whom will the advertising and educational program 


58. How will we reach the consumer? E 

Through advertising and news matter in the national and 
local press, through womei’s organizations, conventions, and in 
other ways. 

59. What is the general advertising policy? 

To create respect for the industry by giving it a general 
historical and scientific background, to arouse interest and 
establish confidence by a description of modern canning pro- 
cesses, and to stimulate a greater use of canned foods bearing 
the Association a certificate through an explanation of the in- 
spection system and announcement of the plan of certification 
on the can. 

60. What does the average consumption of some im- 
portant canned foods, based on production for the last five 
years, indicate? 

Statistics show a consumption in the case of canned 
peaches, less than one can per person per year, corn less than 
three, peas less than three, tomatoes less than four, and domes- 
tic sardines less than four. There is evidently room for al- 
most unlimited increase in production and consumption, if 
increased public demand is created. 

61. Who will ultimately bear the cost of this campaign? 

The increased production required to meet the demand 
should so reduce overhead costs and increase the efficiency of 
operation that the inspection and advertising assessments will 
be more than offset. 


Il. INSPECTION AND ADVERTISING CONTRACTS 


62. Why does the agreement for inspection obligate can- 
ners to -support financially the advertising campaign? 

Because the two propositions are so closely related that 
canners who operate under inspection will receive the benefits 
of the advertising of foods bearing the Association certificate. 


63. Can any canner subscriber to the advertising cam- 


paign without going into the Inspection Service? 

A canner, or anyone interested in the canning industry, 
may subscribe to the advertising campaign without subscrib- 
ing to the Inspection Service. 

64. Can such subscriber get certificates of inspection? 

No. Certification of products is founded on inspection. 
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THE HOUSE¢ or STEGHER. 


excel 
are the Tighes est Standard 
of Artistic erit 


Our Labels 


esisns 
for Commercial Value. 


Stecher Lithorephic ©. 
Rochester, NY. 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELrPS CAN COMPANY 


To Insure Combined 
Deliveries Capacity 
to Customers Over 
FOUR FOUR HUNDRED 
SEPARATE MILLION CANS 
PER ANNUM 
FACTORIES 
ACTORIES 
ADDRESS 
PHELPS CAN COMPANY 
Weirton, Hancock Co., West Va. 


Foot of Lawrence Street, Baltimore, Md. 
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65. For what period of time is this inspection and adver- 
tising contract made? 

For the three years ending December 31, 1922. 

66. According to the contract, what are the canners’ 
obligations? 

(1) To maintain membership in the Association. 

(2) To abide by the rules and regulations of the Asso- 
ciation. 

(3) To pay inspection and advertising assessments. 

67. What are the National Canners Association’s obliga- 
tions under the contract? 

To carry on the Inspection Service and an advertising cam- 
paign to increase the consumption of inspected canned foods. 

68. Why should canners subscriber to this service now? 

To participate fully in the advantages of the advertising 
campaign, which will feature the Association’s certificate of 
inspection and promote public confidence in inspected foods 
bearing the Association certificate. 

69. Why is it desirable that the small as well as the 
larg? canner should be under inspection and subscribe to 
advertising? 

This is not a movement for the benefit of any class or 
group of canners but for that of the entire industry. Its bene- 
fits will reach, an dits support and endorsement should come 
from, the small as well as the large canners. Getting the large 
majority of canners behind this campaign is more important 
than the amount which each contributes, 

70. Are assessments for inspection and advertising levied 
on cases of canned foods certified, on foods packed under in- 
spection, or on all canned foods put up by the subscribing 
canner? 

They are levied on all cases of canned foods packed under 
inspection, whether certified or not. 


SWEET CORN—The Leonard Narrow Grain 


| Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


1919 TOMATO STATISTICS 


Washington, D. C., January 10, 1920. 
To the Tomato Canners of the United States: 

This publication gives the collection and compilation of 
the twelfth annual statistical report of the canning of tomatoes 
for 1919. Published by authority of the Executive Committee of 
the National Canners’ Association. Frank E. Gorrell, Secretary. 

1915 1916 1917 1918 1919 


Maryland..... 3,084,000 6,042,000 5,933,239 6,549,475 2,528,927 


Delaware..... 711,000 1,199,000 1,380,805 879,070 188,920 
New Jersey... 325,000 712,000 380,116 667,036 59,678 
Indiana...... 419,000 760,000 398,327 968,219 875,598 
157,000 =186,.000 107,491 357.283) 172,367 
New York.... 256,000 174,000 552,830 395,904 436,599 
Missouri...... 252,000 211,000 704,347 352,821 438.720 
Va.&W.Va.. 969,000 928,000 1,170,504 1,547,291 952,991 
Wash. & Col... 128,000 178,000 213,070 306,229 289,775 
California.... 1,281,000 1,635,000 2.603,019 1,789,904 3,051,688 
Utah......... 329,000 373,000 512.46 952,589 594.066 
Iowa, Mich.. } 

Ill., Minn... § 165,000 157,000 324,612 281.415 269,636 
Pa., Tenn... 

Kentucky... § 259,000 458,000 488.126 441,451 384,016 
Allothers..... 186,000 129,000 307,042) 293,730 566,678 


Totals.... 8,469,000 13,142,000 15,076,074 15,882,372 10,809,660 


Included in the above are 714.403 cases No. 10s, 469,995 cases 
No, 1s, 2,956,908 cases No. 2s, 409,125 cases No. 2%s, all of which 
have been equalized to represent No. 35s, for the purpose of com- 
parison. 


CHICAGO 


| 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam. or open bath process. 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W.ZASTROW 


CHOICE 


ALASKA 


PEAS FOR SEED 


If you need any, Write Us 
For Samples and Prices 


KNAUF & TESCH CO. 


SEEDSMEN 
CHILTON, WIS. 


| The United States Printing & Lithograph Co. 


Baltimore — New York — Cincinnati _ 
Baltimore Office & Works -Cross,Covington & Sander Sts. , 
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MAINE MARKET 


Real Winter Continues—Maine Corn Prioes are Uncertain— 
Rumors Numerous but Unfounded—Big Apple Pack 
Seems to Have Been Distributed—Canners 
Going to Convention, 


Portland, Maine, January 23, 1920. 
Usually about this time the weather prophets come out with 
“Well, the back-bone of winter is broken, now.” But this year 
that remark would be rather premature just now, as winter seems 
to have just made a good start, with a strong season ahead. Dur- 
ing the past ten days we have had continued cold weather, and 

have also had two snow storms with a fall of fifteen inches. 
Local newspapers have carried headlines which gave unheard 
of temperatures in different Maine localities, running anywhere 
from 8 to 50 below; these temperatures must have been recorded 
on some of the tin advertising thermometers which are scatterea 
through the country. The local weather bureau, supposed to be 
authentic, gives but five days in January running below zero and 


ranging from 1 to 5 below. As in every case, headlines are not 
to be read with great faith. 


The recent snow-fall is doubly welcome. It alleviates the 
trials of the lumber operators, as they can now get their men and 
horses into the woods to work. And it promises an increased 
water supply when the thaws come. 

Maine Corn—Like the gossip of headlines, the reports on 
Maine Corn prices are not to be relied upon. All sorts of stories 
may be told of the low prices on fancy corn, but when it is traced 
back to authentic sources, the price still remains $1.60, and even 
this figure has recently been refused by some owners of strictly 
fancy corn. There is increased activity reported in all grades of 
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corn. Recent inquiris, as yt undeveloped, indicate that buyers as 


_ Well as packers anticipate an advance in price on both spots and 


futures. 


Maine Apple—Although there has been a very large pack 
of apples in Maine this season, there seems to be none on hand to 
offer, as inquiries for several cars have been refused by brokers 
during the past week, owing to their inability to obtain goods from 
the packers. There is no change in prices quoted, though there 
is a decided increase in th number of inquiries received. 

Sardines—There has been no marked change in the mar- 
ket during the past week, except to strengthen the advanced price, 
and to strengthen the faith of the packers in improved conditions. 
A meeting of the Maine packers was held on the 13th, but no busi- 
hess was transacted and adjournment was made for one month. 
It is understood that the time was used in a frank but unofficial 
discussion of the conditions and prospects, and no reports were 
made. $4.75 obtains for standard quarter oils keyless. 


Clams—The pack still goes on, hampered for lack of 
clams to pack, but making the best of unfavorable conditions and 
hoping for an early break in the season and better supplies to 
come. 

Notes—The Maine Canners’ Insurance Company held their 
annual meeting during the past week, with the former officers re- 
elected for another year. This association is receiving the hearty 
suport of the Maine packers, and the results have been more than 
satisfactory. 

Maine packers are planning to join the Boston contingent on 
Sunday for the Cleveland trip, and much pleasure is anticipated. 
Mr. W. A. Mann, of Dorman-Huxford Co., is taking care of the ar- 
rangements and advises that a large and jolly lot of men have 
made reservations for the train leaving South Station at 2 P. M. 
on that day. 

Mr. and Mrs. H. L. Forhan left this week for several weeks’ 
stay in St. Petersburg, Florida. MAINE. 


WASTE: 


Are the valuable syrups and fruit juices slopped over with the average 
closing machines due to the jerky motion and sudden stop of the can 
before the top is applied? 


Is the money paid for the perfectly good cans jammed and improperly 
sealed due to the unavoidable change in adjustments on poorly designed 
machines? 


Are your feelings when you have to refund for short 
weight cans. 


THE TROYER-FOX NON 
speeded at 75 cans per minute, with their properly timed, steady, 


LOST!— 


EXASPERATED!— 


SPILL Closing machines 
even can motion, a slow gentle vacuum applied 
top, clinched tightly while the can is in motion 
—the double seam made in two operations,—the 
four seaming rolls diametrically opposed carried 
on two large ball bearing spindles, all bearings 
designed so that they are kept free of all foreign 
matter, assuring an all-day run with no stops for 
oiling-makes for the TROYER-FOX Closing 
Machine an ideal for any up-to date cannery. 


Write for descriptive matter 


SEATTLE-ASTORIA IRON WORKS 
Builders of Sanitary Can Making 
and Canners’ Machinery 
SEATTLE, WASH. 
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ATLANTIC CANS 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 


Jomato produets Company 


PAOLI.INDIANA. 


Five Indiana Factories; at Orleans, French Lick, Hardinsburg, Marengo and Paoli. 


Dependable Tomato Pulp, Puree and Paste. 
These, and these alone, are a business with 


us. They are not a by-product. 


Our Whole crop of Whole tomatoes goes into these three 
products. Color, flavor, and natural pectin are conserved 
through painstaking care in growing and sorting the Tomatoes, 
and by the use of vacuum kettles in concentrating the juice. 


e Specialize in 


‘Our crop is grown from choice seed, the result of our own Laboratory controlled and accurately standardized. Uni- 
many years selection, A limited quantity of seed will be form tomato solids, Fully guaranteed under all fcod laws. 
sold for delivery in December, 1920. Established 1911 
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Too Cold to Ship Goods—Asparagus in Short Supply—Brussels 
Sprouts in Cans—Boiled Cabbage for the Flat Dwellers— 
Tomatoes Show Increasing Interest—Some 
Pressure to Sell Corn. 


Reported by Telegram 


Chicago, January 23rd, 1920. 

The Weather—There has been no safe shipping weather 
this week for canned foods and the distribution by the whole- 
sale grocers has been ssupended waiting for a favorable 
opening. It is difficult to get frost-proof car service for smal! 
lot shipments these days, and then even if the goods could be 
conveyed to the point of destination with safety, the railroads 
unload the goods in unheated depots and they are almost sure 
to freeze when the weather is severe. There has been quite 


trequent light snow falls during the week but the nights have 
been uniformly cold and below freezing temperature. 


Canned Asparagus—lI learn that the supply of this article 
is insufficient and that the entire output and carry over of 
1919 pack, if there was one, will be consumed. The shortage 
is especially noticeable in square cans white and green, graded 
tips. A search for this style has been made in Chicago and 
all throughout the Central West and only one lot of 250 cases 
and another lot of 16 cases could be found that the owners 
would part with. The two lots were priced at $4.10 per dozen, 


which shows a rather relucant disposition on the part of the 
holders to shake hands with them. 


The No. 2% size is in better supply, the full length 
stalks, but is also quite scarce. The preference for the white 
asparagus which formerly prevailed so strongly that it was 


' The Karl Kiefer 
Piston Type Visco 


THE CANNING TRADE. 


difficult to sell the green, has passed to the rear and if any 
preference now exists it is said to favor the green asparagus. 

It should, as the green tip of the stalk has been flavored by 
the sunshine, while the white tip has been cut beneath the 
surface of the ground before it got a glimpse of the sun, and 
in my opinion, is devoid of the distinctive rich flavor that the 
green asparagus has. To prove my contention try some fresh 


green asparagus from the market some time which has not 
a particle of white about it and note the fine flavor of it, 


Canned Brussels Sprouts—Who would have thought that 
the canners art would extend to this article, which until the 


last few years has been imported from Belgium and France 
in little cans and sold as an expensive luxury? 


Some smart canner had his attention drawn to the article, 
which is a little miniature cabbage about as large as a good- 
sized playing marble, or a smell hickory nut, when right for 
gathering and canning and now they are largely grown, gath- 


ered, and packed in this country in enameled inside sanitary 
cans. 


I know a very nice well-behaved broker who sold a whole- 
sale grocery house in Chicago one thousand cases a few days 


ago of the 1920 pack of 24-2s Brussels Sprouts f. o. b. the 
Pacific Coast at about $2.10 the dozen. 


Ten years ago ten cases would have been regarded as a 
reckless purchase and the money paid for them a contribu- 
tion to the cause of experimental investigation. 

Canned Boiled Cabbage—Here is another article that has 
come into important use in a few years past. It is fine of 


flavor and natural and sweet. It is far superior to fermented 
kraut and should sell largely and generally. 


By the way I wonder why some enterprising canner does 


not can some hot slaw, and some Bayerische kraut which is 
far superior to the common sauer kraut in flavor and relish. 


I have eaten it at restaurants as frequently prepared from 
red cabbage and nicely seasoned and flavored. Call for it at 
a restaurant some of you leaders in progress and can a little 


Fills Jam, Jelly, Apple Butter, Preserves, Mar- 
malades, ete., accurately and without the costly 
splashing, spilling and over-flowing manufacturers 
have experienced heretofore in packing these products. 


This machine has a large daily capacity. The 
clean, accurate filling permits manufacturers to package 
more quickly and with less help. 


The Visco handles all kinds of containers which 
may be discharged automatically. Can be moved 
anywhere about the plant and is operated by a 


small motor. 


THE KARL KIEFER MACHINE 


Write for pamplet T 
List of users on request 


CINCINNATI, OHIO 
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In actual operation 


If you attend the 


all this week at 
Cleveland, Ohio 


Convention you will 


see it and appreciate it. 


Invincible Green Corn Husker 


INVINCIBLE GRAIN CLEANER COMPANY ; ; Silver Creek, N. Y. 


Choose! 


Large or small profits from Scrap Metal depends upon your method 
of handling. 


How would your Scrap Pile look this way? 3>———=»> 


Units of Serap Tin less than 15 inches square weight from SO to 100 
pounds and are baled in a few seconds of time. 


Modern Leader 
Scrap Tin Packing Presses 
Are Easily Operated. 


No Lifting Bale from Pressing Box. Open End 
Door Press. Big Tonnage Baling Capacity. 


Every Turn of its Wheels means Dollars Saved that 
you are losing now in high freight cost, by Shipping 
Low Tonnage in Loose Condition. 


CHICAGO BALING PRESS MFG. CO. 


Modern Leader Type S. C. M. Press DEPARTMENT C 


One firm alone uses over 30 of these type of Presses. 305 South La Salle Street 
See}Our Exhibit at Canners’ Convention, Cleveland, January 26th and five following days. CHICAGO ~ - ILLINOIS 
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and then make a fortune canning it before competition learns 
how to make it, and while tha somnambulists are begging 


the farmers to grow tomatoes for them at $30.00 the ton, 
to sell at a loss, 


Canned Tomatoes—Now that the output of canned toma~- 
toes for 1919 has been found to be one and three-quarter mil- 
lion cases short of the ten-year average output, and five mil- 


lion cases short of the 1918 output, this article has begun to 
sit up and take nourishment. 


California has concluded to enter the market and is offer- 
ing tomatoes in No. 2% cans with puree, or standard, at a 
price equivalent to $1.50 the dozen f. o. b. track Chicago, and 
some buying is noted. It would seem that California would 
in the face of the enormous shortage of the pack which has 
been ascertained, at least stand pat until the market comes 
back, but I suppose their output which was very large, is 


greater than the consuming power of their own radius and that 
they have concluded to unload. 


No perceptible advance in the Central West of the price 
of tomatoes based on the ascertained heavy shortage is noticed 


yet but is bound to come with the smallest movement of the 
buyers to stock up for Spring trade. 


Canned Corn—The heavy output of canned corn was a 
surprise to many and there is a very noticeable pressure to 
sell on the part of some holders who have been hoping for 
better things. 

The offerings of corn from first hands is small, however. 
I have a fair knowledge of the holdings of canned corn through- 
out the country, and where it is located in first hands, and 
believe that of the total output of 13,550,000 cases for 1919 
at least eleven million five hundred thousand cases were sold 
and have been delivered, leaving not more than two million 
cases in first hands in these United States which is barely 
a two months Spring supply, and we have four good months 
of largest consumption to come yet, and no more canned corn 
to be had than the present supply until the middle of Sep- 
tember, seven and a half months. Sit steady in the boat!! 


le 


Cannery Conveying Equipment 
‘THE above illustration shows our 6 inch pitch Riv- 

eted Steel Link-Belt with G-19 attachment for green 
corn conveyors in husking sheds. This is but one of a wide variety 
of cannery conveyors which we manufacture. Tell us your con- 
veying problems. We’ll show you how to solve 


them with standard equipment. Ask for Cannery 
Book No. 365. 


LiINK-BELT COMPANY 


PHILADELPHIA CHICAGO INDIANAPOLIS 


I heard of some sales of standard Illinois, Indiana and 
Wisconsin corn this week at $1.10 per dozen f. 0, b. canneries, 


' but these were clean up sales, where the storage is a little 


bit risky and where the warehouses must be kept heated by 
stoves. 


Those Biennial Conventions—I am sorry indeed and tender 
apologies if my suggestion to change the holding of the Na- 
tional Canners Conventions to biennial instead of annual has 
aroused the protest of the orators and essayists and the aspir- 
ants-to-be-officers. 

They are all my friends and I would not do any thing to 
disrupt their plans or disturb or sidetrack their ambitions for 


any consideration, except one of patriotic loyalty to the future 
and the progress of the great Canning Industry. 


I admit that the idea was not original with me but that 
it was suggested to me by canners and brokers with whom I 
have conversed in a few months past. It seemed to me to be 
along the line of ‘‘economy and reform,’’ as the politicians say, 
and I had in my imagination nice little cosy sociable conven- 
tions intermediately in the following States where the canners 
are now organized, viz: California, Colorado, Illinois, Indiana, 
Iowa, Louisiana, Maine, Maryland, Michigan, Minnesota, Mis- 
souri, New York, New Jersey, Ohio, Oregon, Pennsylvania, Ten- 
nessee, Texas, Utah, Virginia, Wisconsin, the Tri-States, the 
Western Canners Association, The Interstate Canners Asso- 
ciation or twenty-five nice auxilliary associations to the Na- 


tional Association. (I have enumerated them from memory, 
maybe I have omitted some.) 


There the work would be initiated and mapped out to be 
perfected and put into effect at the big Biennial National Con- 
ventions, so that there would be no conflict of effort. Then 


the National Conventions could be hum-dingers and as large 


as one could wish, while even more could be accomplished 
than now in practical work, three-quarters of a million dollars 
a year saved to be devoted to advertising canned foods. 


WRANGLER. 


DEL MONTE the best known 
and most-called-for brand of canned 


fruits and vegetables in America 
and thus one of the 
most profitable 
for you to 


handle. 


LINK-BELT 
| 
\) 
Del Monte 
(i) 
FRUITS 
| Our advertising has made AG 


INSURE ADEQUATELY 


N YOUR BUILDINGS—Are worth more today 


than ever before. Insure them for 
their present value. 


YOUR MACHINERY—Has greatly increased 
in value. You will find it very 
difficult to replace. Cover the full 
replacement value by insurance now- 


CANNERS EXCHANGE SUBSCRIBERS 
at WARNER INTER-INSURANCE BUREAU 


Knows Your Insurance Requirements Better Than 
Any Other Agency, and Specializes in 


INSURANCE SAFETY 
INSURANCE SAVING 
INSURANCE SERVICE 


FOR CANNERS EXCLUSIVELY 
Officially endorseu by the National Canners’ Association 


Write for Information Today to 


LANSING B. WARNER INCORPORATED 
104 S. Michigan Avenue, Chicago, Ill. 


Chapman Process Kettles 


VERTICAL OUR 
HORIZONTAL MACHINES 
AGITATING IN 
AUTOMATIC 400 
PLANTS 
ANY KIND 
OF 
PROCESS 
KETTLES 


_ SCHAEFER MFG. CO. 
Manufacturing Machinists BERLIN, WIS., U. S. A. 
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THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By W. G. HIER 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 


soup and trimming pulp. 


New Processes 
Complete formulas 


Bottling the same with- 
out after sterilization. 


ANEW, simple, accurate, How to pack trimming 
pulp testing method. pulp the government will 
The scientific preparation approve. 

of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. 


$5.00 POSTPAID 
CASH WITH THE ORDER 


ORDER THROUGH ‘The Canning Trade’’ 


What Do You Need In 
SCALES 


The Du Pont Chemical Co. has a surplus of 
about 500 scales of various types and capacities— 
Platform Scales, Portable Seales, Tank Scales and 
others. Seales that weigh by Tons, Pounds, 
Ounces or Grains. 


All are in usable condition and 
Ready for Immediate Delivery 


Tell us the purpose for which you need a scale 
and we will send you descriptions and quotations 
that will save money for you. 


Bulletin No. 1002 lists our complete offerings 
of scales. Send for it today. 


Du Pont Chemical Co. 


INCORPORATED 
Wilmington, Delaware 
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CONGRESS ASKS FOR FOOD SALES INQUIRY 
(From the. Interstate Grocer.) 


Government officials who have been hurling allegations of 
profiteering at the food trades have been made the objects of some 
high explosives thrown from the hand of George P. Thompson, 
president of the New Orleans Wholesale Grocers’ Association, who 
in a letter to Representative Dupre. demands a Congressional 
inquiry into the army food sales Thompson declares that present 
methods and policies of the Government in putting surplus stocks 
on the market are doing the army of retail and wholesale mer- 
chants of the country a grave injustice because they intend to 
hold them up before the people as profiteers. 

The prices at Government stores, he holds, represent a loss 
to the Government of about 50 cents on the dollar. He alleges 
the Government is selling goods to the people at about half of 
what the Government paid for them, and he claims the Govern- 
ment leads the people to believe that the prices at which it sells 
these goods are fair prices. The text of Thompson's letter follows: 

“IT am in receipt of your favor of the 20th advising me the 
average Government cost prices on the items named 
beans, canned corn, tomatoes, ete.) 


(pork and 
in my letter of the 6th in- 
stant is not available, also enclosure from the War Department, 
all of which has been noted. 

“The policy designed by the War Department to reduce the 
eost of living by direct sales to the consumer, i. e.. 
cheapiy than the retail merchant. 


to sell more 


Cost and Selling Prices Far Apart. 
“We do not object to our Government getting its surplus 
supplies to the consumer, but we do not agree with the Govern- 
ment’s method in arriving at the result. 


“First and foremost, when I asked for the Government's 


average cost on certain staple articles on sale here, I intended 


to show that the Government’s selling prices were not near any- 
thing like the prices paid for them by the Government. 


“In the circular of the War Department that you sent me 
it states: ‘The average cost price of vegetables was approximately 
27 per cent below the then prevailing retail prices on similar 
canned goods.’ 


“I believe we can show to any impartial judge that this 
average percentage indicated above is not based on the facts 
as we see them. 

“The items I gave represent staple lines of (labeled) well- 
known foodstuffs, and from our viewpoint it is the duty of the 
Government to take the public in its confidence by giving us the 
direct information we requested, i. e.. Government cost prices. 


Public Mislead the Grocer. 


“The public has been ‘fed up’ on a lot of misleading informa- 
tion about the grocer as a whole overcharging the public. As 
the war is over, things are now due to go to a pre-war level, 
production and competition will bring down the cost of living, 
and in no other way can it be accomplished. 

“We have a copy of certain Government surplus supplies 
where the eriginal cost on Is pork and beans is $5.40 per case, 
against a Government selling price of $1.92. This shows a loss 
to the Government of nearly 65 per cent on the cost. Twos canned 
corn cost $3.90 per case, as compared with $2.16. 45 per cent less 
than cost. 

“We could furnish many other similar illustrations. What 
we are trying to show is that the grocer has not been over- 
charging the public based on a legitimate cost. 

“We also wish to show that the grocer is ‘human.’ and that 
he cannot continue to grow and pay taxes under such Govern- 
ment onslaughts. 


EVERY JOBBER 


should provide his salesmen with a copy of 
“How To Buy and Sell Canned Foods” 
By J. A. Lee. 
It tells the qualities, styles, brands, meth- 
ods of packing, variations in canned foods, 
and will enable them to talk intelligently 
on this important subject. 
Price $2.15 with the order. 


“The jobbers’ text book on Canned Foods” 


Published by 
THE CANNING TRADE 
Baltimore, 
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1919 EQUAL TO OLD 


Norridgewock, Maine, September 22, 1919 


Peerless Husker Company, 
Buffalo, N. Y. 
Gentlemen: 

You will remember that we bought several Peerless Huskers in 1910. They are 
still doing good work, but the two new style ones will do one third more work and 
better. Shall have to make some arrangement whereby we can have the old machines 
rebuilt this coming year. 


Yours respectfully, 
G. S. & F. E. JEWETT 


——> 10 SEASONS HUSKING AND STILL GOING GOOD <— 
PEERLESS HUSKER COMPANY 519 Cornwall Avenue BUFFALO, 
PEERLESS 


Husker, Washer, Rehusker, Exhauster, Syruper, 
Bean Snipper, Mixer-Silker. 


MANUFACTURERS 
OF 


Pulp Machines and Pulp Finishing Machines 


—- FO R——_- 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company — 


Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 


= 
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Asks That Public See Cost Prices. 


“Congressional inquiry should be forthcoming without delay 
in an effort to lay bare the actual state of affairs. Open the 
books to the American public, show them Government cost prices 
on all surplus food supplies, and in the same inquiry give a com- 
parative statement of the prices they are obtaining in the Gov- 
ernment stores; in this way only can the matter be cleared. This 
must be done in justice to the vast army of grocers who served 
faithfully and patriotically throughout the war. 

“It is also to be noted that the operating expenses of Gov- 
ernment stores is 8% per cent. It is gratifying to have this 
information, as it clearly shows that the wholesale grocer is 
really the ‘cheapest-in-the-end’ distributor. 

“Who absorbs the difference between Government cost and 
their retail prices? We are for the plan of having foodstuffs 
reaching the consumer at a fair profit over cost. We are enemies 
of the ‘profiteer.’ ” 


SCHWAB GIVES HIS VIEWS 


{Telegram from Charles M. Schawb to the Philadelphia 
Public Ledger.) 


I want to thank you for your courtesy in telegraphing to 
me an opportunity to present my views concerning the plan pre- 
sented by the industrial commission to avoid labor troubles. 

I have not had an opportunity to study this plan thoroughly. 
but I must say that I am one of those who do not believe much 
in theorizing about labor and capital. I do not believe the world 
is going to be suddenly changed by any academic solutions of or 
resolutions about the labor question. 


I believe that the first and prime need of every man engaged 
in industry is to get and keep his own house in order and to se- 


Over Two;Thousand 


Chisholm- Scott 


Viners 
and Five Hundred 


White Style Feeders 


in use in the United States 


These feeders do not tear the pods from the 
vines as other feeders do. 


For information, write the 


CHISHOLM-SCOTT CO. 


71 East State Street COLUMBUS, OHIO 


cure the confidence and the enthusiastic loyalty of his own men. 
We have great problems to face, great work to do, and our real 


_ job is to get out and get to work, and that applies not alone to the 


laboring man, but to every man in business, no matter how high 
up he may be. 


I am firmly of the opinion that if we approach the industrial 
situation of the moment in a practical spirit, applying the re- 


sults of our experience and our knowledge of human nature to the 
problems immediately before us, we shall come nearer to making 
this a better and happier world than we can by studying all the 
books, attending all the conventions and passing all the resolutions 
that could ever be dreamed of. Very truly yours. 


; C. M. SCHWAB. 
New York, January 3, 1920. 


STEWART MOVES TO CHICAGO 


Announcement—After February 1st, we shall discontinue 
our branch sales office at Omaha, Neb. Mr. Walter A. Stewart, 
our present Omaha manager, will after that date be located at our 
Chicago office, State and Lake Building. Mr. Stewart will con- 
tinue to look after the same territory as heretofore, and will give 
your account the same personal attention he did from Omaha. 

In changing from Omaha to Chicago we believe that better 
service can be given our many friends and that the change will 
work out to the best interests of all concerned. 

We solicit your attention to the change of address. 

Thanking you for your many favors of the past, 

Very truly yours, 
STECHER LITHOGRAPHIC COMPANY. 


“It Sticks for Keeps” Established 1879 


Adex Manufacturing 
Company 


Manufacturers of 


ADHESIVE GUMS, 
GLUE AND PASTE 


604-606 W. Pratt Street 
BALTIMORE MARYLAND 
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THE BALTIMORE BOX AND SHOOK COMPANY 


CANNED GOODS CASES 


901 SOUTH CAROLINE S5ST., 


BALTIMORE, MD. 


H. D. DREYER & CoO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 


BALTIMORE, MD. 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


ARE YOU WELL REPRESENTED? 


A live ization cov Mar lav e and 
Raster rn Penna. can take a fev od accounts. 
Widely connected with the | jo obbine. 
facturing trades. WRITE US 


UNION SALES CoO. 


Stewart Building Baltimore, Md. 


THE RITTLER BOX CO. 


613 to 621 S. CAROLINE STREET, BALTIMORE, MD. 


CASES FOR CANNERS 
MADE-UP OR IN SHOOKS 


130 N. WELLS STREET 156 STATE STREET 
Chicago, Ill. Boston, Mass. 


Cc. L. JONES & CO. 


BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


( 


| 
GAMSE BUILDING BALTIMORE. MD. 
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Good Books for your Office: 


1—A Complete Course in Canning—$5.00 
2—How to Buy and Sell Canned Foods—$2.15 
3—A History of the Canning Industry— $1.00 
4—The Canning Trade Almanac—$1.00 . 
5—‘‘The Canning Trade’’—every Monday. 


Pry” 


ALL PUBLISHED BY 


THE CANNING TRADE, 


The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


Baltimore, Md. 


~ 


THOMAS F. LUKENS COMPANY 


Five Gallons Cans for Tomato Pulp & Fruit Juices, Etc. 


Wire or Bar Solder, Flux and Canners’ Supplies 
Send For List 
238 N. FOURTH STREET 


PHILADELPHIA, PA. 


CAN FILLING MACHINES 


HENRY R. STICKNEY 
Portland Maine 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


LANDRETHS’ 
BEET SEED 


Are you in need of any Beet Seed for 
this Spring and Summer sowing? If 
so, communieate with us and we will 
be glad to quote you prices. 


We have all varieties used by Beet Canners 


Landreths’ Best 
Detroit, Crimson Globe 


Crosby’s 
Improved Egyptian 


We are now prepared to make prices for 
this Spring and Summer delivery, and 
delivery after crop 1920 is harvested. 


D. LANDRETH SEED CO. 
Bloomsdale Seed Farms BRISTOL, PA. 


Founded 1784 


. 
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The Premier Preserving 
House Finisher of 
the World | 


Rapid and Sanitary Way of Finishing 
Preserving House and Canning 
Factory Products 


Used by Every Large Preserving Factory 
in United States and Canada. 


Guaranteed Capacity, Sixty Gallons the Minute 


Manufactured by 


William S. Kern 


Wilkesbarre, Pa., U. S. A. 


Not Mere Claims, but 
Positive 
Pulping Facts 


HE record of accomplishment made by the Indiana _Pulper in can- 
ning plants a)l over the country, conclusively proves its reliabiliy 
and steady performance, its low upkeep expense, its ability to 

secure more pulp from the tomato, and its tremendously greater capacity , 


One canner says “The Indiana is paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty ci construction which 
makes for both ease in operation and ease in cleaning.” 


“Another man says of 


THE INDIANA PULPER 


“We can get a greater amount of pulp and a finer product. 
is us govd as the first day we used it. We will put in another Indiana 
next year.” The president of ano'her big canning concern writes: 
“The three Indiana Pulpers have given us the very best service of any 
pulper weever used We did not lose a minute duving the tomato season 


The pulper 


on account of the machines refusing to work.” Ps 
A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 
This is a conservative estimate. One concern making a ten-hour 2 

test, pulped 32 tons uf tomatoes per hour. This wasall thatcould befed, * 


put was not enough to determine its capacity. Another concern on test, 
obtained 20 to 25 gallons more raw pulp per ton of tomatoes than he ever 
— a any other pulper and claims to have used every make on 
the market. 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen it isthe ideal equipment 
for both pulper and finisher. Used inthis way. the one machine d: es 
the work o: two in one operation. In actual work in plants last season. 
the Indiana used in this way—producing finished product from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufa«ture. 


WRITE TuDAY ABOUT AN INDIANA for next season. 


Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
(rushers, Sanitary Desectiable Pumps Sorting Tables, Syrupers, Feed 


Water Heaters, Steam Traps. Gasoline Fire Pots, Brass Handy Gate 
Valves and enameled Lined Pipe. A request will secure complete infor- 
mation on your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, ® 


Eastern Representative Coast Representative 
S. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimore, Md. San Jose, California 


| 
| 
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CALIFORNIA MARKET 


But Little Business Being Done—Canners Compelled to Pay 
Higher Prices for Suplies—Jobbers Seem to Expect 


Lower Prices—New Spinach Prices—Coast Notes. 
Reported by Telegraph. 


San Francisco, January 23, 1920. 


Market—But little business is beind done in spot Cali- 
fornia fruits or vegetables. with indications that from now 
on buyers will make purchases only when goods are actually 
needed. While packers are making contracts for raw mate- 
rials and supplies at prices as high, or higher, than those that 
prevailed last year, the wholesale and retail trade seenis to 
feel that lower rates will be the order of the day and no one 


wishes to have any surplus on hand. In spite of the huge 
pack fruits are quite closely cleaned up, with the exception 
of lower grades in some varieties, with tomatoes about all that 
are left in the vegetable line. Apparently there are some fairly 
large holdings of the latter still in first hands, but prices are 
steady at the figures that have prevailed for the past six 
weeks. The drought is very disconcerning and the crop out- 
tock is unsatisfactory at this writing. 


New Spinach Prices—The California Packing Corporation 
has named opening prices on the 1920 pack of spinach as fol- 
lows: No. 1 Tallis, $1.05; No. 2 Talls, $1.30; No. 2%, $1.60, 
and No. 10, $5.00. These figures are identical with those of 
last year, with the exception of those on No, 1 Talls, which 
are five cents lower. 


Salmon—Available stocks of Chinook, Sockeye or Alaska 
red salmon are very light here, but Medium Reds, Pinks and 
Chums are still to be had in fair quantities, at $3, $3.25 and 
$1.65, respectively. Owing to the scarcity of Alaska Red 
salmon the trade is turning its attention to the Medium Red 
grade, and it is anticipated that stocks of this will soon be 
cff the market. Considerable surprise is being expressed that 
Pinks have not sold faster, since they have been offered at a 
dollar a dozen less than Reds, but some buyers have demanded 
high grades or nothing. Chum salmon failed to move at the 
high opening price and is not selling very fast at the reduc- 
iion of fifty cents a dozen that most operators have made. 
Jobbers are-carrying light stocks and intimate that they will 
make no further purchases until the retail demand shows an 
injprovement. 

Fishing Matters—More than 28,000,000 pounds of fish, 
valued at approximately $1,000,000 were caught by fisher- 
men and landed at the wharves at San Diego, Col., during 
1919, according to figures compiled by D. H. Wilkinson, local 
representative of the State Fish and Game Commission. Or; 
this total canneries handled 21,000,000 pounds, the rest be- 
ing sold in the fresh state. Sardines headed the list with 
12,000,000 pounds caught and packed. 


Coast Notes—United States District Judge Frank S. Rud- 
kin, of San Francisco, has dismissed an action brought by John 
ffedenskory against the Alaska Packers Association, thereby 
upholding the validity of the poll tax law in Alaska, The 
Alaska Packers Association paid a poll tax of $5 for its fisher- 
i11en who went there during the summer, deducting this sum 
from the salary of each man. The fishermen claimed that 
being only transitory residents of the territory they were not 
liable to the tax. 


Asparagus packers operating plants on the Sacramento 
and San Joaquin Rivers were recently relieved when the trans- 
portation strike, which has affected the river boat service for 


the past four months, came to an end. Supplies are being 
shipped to the canneries, where operations will be commenced 
early in March. 


The Carmel Canning Company has been incorporated at 
Salinas, Cal., with a capital stock of $500,000 by R. S. Wangen-~ 
heim, Kuda Newman, W. T. Hale, R. S. Goldman and J. C. 
Altman. 


The Powell Preserving Company has been ineorperated at 
Downey, Cal., with a capital stock of $100,000, by R. J. Powell. A. 
Marker, W. T. Powell, E. Powell and Ridgeway. 

o. C. Braden is planning the erection of a large jam factory ai 
Ceres, Cal. 

Borden's Condensed Milk Company has taken out a building 
permit for the erection of a two-story addition to its plant at 
Modesto, Cal. C.D. Van Dersen is superintendent of this braueh. 

The G. W. Hume Company is preparing to commence work at 
an early date on the remodeling of its plant at Benicia, Cal. and 
will install equipment that will double its capacity. 

Contracts have been awarded for the erection of a one-siory 
addition to the plant of the Western Canning Company at Emery- 
ville, an east-bay suburb of San Francisco, Cal. 
will cost $75,000. 


The improvement 


Libby. McNeill & Libby nave awarded contracts for the erec- 
tion of ‘a fruit and vegetable cannery at Gridley, Cal., to cost in 
excess of $300.000. 

Paul C. McAbee, head of a large cannery at Porterville, Cal. 
has awarded contracts for the erection of a plant at Reedley, in 
the heart of a fine peach district. A plant at Bakersfield is also 
planned. 

A fruit and vegetable cannery costing about $50,000 will be 
constructed at Roseville, Cal... by Richard Lea, S. Gatto sind A. J. 
Gaycher. If equipment can de secured in time to handle the 1920 
crop. 

The EK. H. Nielsen Company. of San Francisco, Cal. who 
operate the Golden State Asparagus Company and maintain a large 
plant in the delta region, has purchase la tract Gf land ina suburb 
of this city, and will install a plant at an estimated cost of S100,- 
000. Both fruits and vegetables will be handled at the new plent. 

Officials of the California Co-operative Canneries, San Jose. 
Cal. deny the published report that their big plant in that city 
has been sold to Bisceglia Bros. They declare that the story of 
the sale has been circulated to prevent the sale of securities to the 
fruit growers of the State. 

The Hunt Brothers Packing Company. of San Franciseo, Cal... 
has announced that it will double the capacity of its branch plant 
maintained at Salem, Ore. 

W.G. 1. Behr, who has charge of the expovt department of the 
California Packing Corporation, is making a trip to Europe. 

The Hawaiian Tuna Packing Company, Ltd., and the Califor- 
nia-Hawaiian Packing Company, of Honolulu, T. H., have merged 
With a capital stock of $250,000.) The incorporators of the ew 
holding concern are F, Walter Macfarlane, Walter P. English, R. 
W. Shingle, Robert W. Hodges and A. F. Cooke. The efficers are 
F. Walter Macfarlane, president; Walter P. English, vice-presi- 
dent; Robert W. Hodges, secretary-treasure:. Robert W. 
Shingle and Norman Watkins, directors. 


and 


“BERKELEY.” 


To Save Money See the 


“Wanted & For Sale” Ads 
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SEE CLEVELAND 


The 20th Century Machinery Co. 


Milwaukee, Wis. 


BECHANDISE BROKE 


<< 
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THE SHRIMP TRADE FOR 1919. 


Beginning with a little retrospect. For several years both 
wet and dry pack shrimp were each packed to cut out 4% 
ounces net weight, and this weight the jobbing and retail trade 
had become accustomed to, and while the selling price for 
each style of packing was the same, yet it actually cost the 
packer more to produce dry pack than wet. This enticed the 
human stupidity in the shrimp packer to encourage the in- 
creased use of wet pack with the primary idea of a greater 
profit, and yet truth was stranger than fiction in the argument 
that wet pack was of better flavor than dry pack. Conse- 
quently this talking point with the packer increased the de- 
mand for wet over the previous idea that dry pack was su- 
perior. 

Then another idea for years had been that Barataria 
shrimp was superior to all other shrimp, and yet this ‘‘Bara- 
taria’’ talk was only a camoufiage, it is now claimed. 

Now and then some dealer or customer would complain 
or suggest that there shauld be more fish in the can, and this 
agitation, small as it was, brought about a purpose on the part 
of the Bureau of Chemistry to investigate the subject. The 
result was that based on their experiments a rule was promul- 
gated to the effect that in order to make the dry pack of equal 
value to the customer as the wet pack in line with F. I. D. 144, 
the requirement was such that the cutout weight of wet pack 
should be 53% ounces and dry pack 5 ounces, and the larger 
size to cut out 8% ounces and 9% ounces, for dry and wet 
respectively. And about the same time the Bureau of Chemis- 
try issued another order that the use of the term Barataria 
shrimp was misbranding and deceptive unless the shrimp came 
from Barataria Bay, that the term Barataria was geographical 
and not Generic, and yet in the face of this ruling, several 
packers and jobbers continued to use Barataria shrimp in a 
generic sense. 

These two rulings, however, had the happy effect of putting 
all canners on a par as to uniform weights and cutout the 


THING 


THE PRE=-WAR PACE WON'T DO. 
GO BY DOUBLES NOW 
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camouflage of Barataria, but effected the price and course of 


_the market about the turn of the year when large stocks of 


old weights of 4% ounces were in the hands of the jobbers and 
retailers to unload, partly for the reasons herein recited, as 
well as a supposition that the end of the war was near and with 
the armistice would come lower prices. How delusive—the 
packers reduced prices to a losing point to unload the stocr, 
and a few packers without any stock and looking for new busi- 
ness, although required to supply 5% ounces—about 15c per 
dozen—over the the 4% ounces, yet no sales could be made 
of the increased weight until the old weights went into con- 
sumption and the new weights came into demand in the late 
spring and summer, without any profit to the packers, mainly 
for difference in cost of the increased weights. 

On the other hand, the higher prices for spring packing 
for greater weight encouraged several new canneries, which 
again kept prices down to the point of no profit to the packer. 
Then nature sent a severe storm to the Gulf in the middle of 
summer and the conditions of nature were otherwise unfavor- 
able on the Atlantic coast as well as on the Gulf. There was 
practically no shrimp packed on the Atlantic coast from May to 
the present, while on the Gulf the largest packing should have 
under normal conditions been in September, October and No- 
vember, yet not over 25 per cent of the normal pack was pro- 
duced, 

Then came more trouble to obtain labor, and at one 
point on the Gulf was a strike of the Fishermen’s Union for 
higher prices in the face of a demand of the public for lower 
prices, and then again the higher demand for labor to pack the 
shrimp. 

The sum of the situation is that there has not been a pack 
of over 40 per cent of normal for the calendar year. But all 
packers now realize fully the increased cost of production on 
account of the increased weight. Aside from unfavorable con- 
ditions of nature and of labor, there is no reason why prices 
for spring pack should not be higher than at present, or the 
packer will not get any profit. 


The consumers under these conditions have had more 
value for their money and have at the same time learned the 


superior excellence of shrimp over the extravagant prices of 
lobster. 


AND THE “DUPLEX” 
KEEPS THE PACE 


The No. 250 Automatic 
Sanitary Compound 
Liquid Applyi: g Mach- 
ine has an output of 150 
ends per minute. 


We make every machine 
required for can-making. 


CAMERON CAN MACHINERY CO. 


Successors to TORRIS WOLD & CO. 


No change of ownership, personnel or location 


CHICAGO, U. S. A. y 
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Don’t Forget 


that we’re expecting to shake hands 
with you at the Canner’s Convention— 
Cleveland—January 26th to 30th. 


If you’re all set and ready to go— 
fine and dandy. 


But—if there’s any possibility of your 
overlooking it, put a big red mark on 
the calendar, tie a rope on your fore- 
finger, pe a brick in your shoe or write 
yourself a letter. 


Do anything within reason—but don’t 


disappoint us. 


We’ve been telling you a lot of nice 
things about Embry Wirebound Boxes. 


Now let’s prove it all. 
You'll find our exhibit on the second 
floor, you'll find a real, sure nuff Ken- 


tucky welcome waiting for you, you'll 
find a line of boxes that— 


But let’s talk it over at Convention. 


EMBRY WIREBOUND BOX CO. 
Branch of Embry Box Co. 
Incorporated 
828-C South 20th Street Louisville, Kentucky 


The Book You Need! 


Thoroughly Revised and Up-to-date 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


*‘T do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 
go.’—H. W. Phelps, before Western Canners 
Association. 


THIS BOOK WILL HELP YOU GET 
READY FOR INSPECTION 


Learn How To Pack New Goods 
Factory Operation and Process Times 


THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 


» 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 43rd Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING Rates.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 


Canning TrabE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


‘BALTIMORE, MONDAY, JANUARY 26, 1920 


EDITORIAL JOTTINGS 


If indications prove true this editorial will be wasted upon 
the desert air, for all our readers will be in attendance at the 
Cleveland Convention, when this issue arrives at their ad- 
dresses. 


Quite a few imagine that this big Cleveland convention will 
be all ‘‘Inspection and Advertising’; but, this is not entirely 
correct. That is easily the most important matter before the 
industry and therefore rightly will take a leading part in this 
important conference. We repeat, the MOST important consid- 
eration before this industry, and all canners will do well to 
recognize this fact. Once the industry began its advertising 
campaign, there could be no turning back. We have invited 
the world to look at canned foods; asked them in a way that 
they cannot refuse to visit our house, and now we are obliged 
to receive them, and we will be the biggest fools on earth if 
we are not ready. That it was “make or break’’ for the whole 
industry, the men who fostered and brought to realization this 
advertising movement well knew. And yet they were not 
rash in this venture, for they knew that there were 99 
chances of winning to the one of losing, and that one chance 
is that the canners themselves would not back up the move- 
ment. Everyone in this industry believes thoroughly that if 
the world knew and understood canned foods everyone would 


‘tion, instead of the present 15 per cent. consumption. 
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gladly use them; that all the consumers need to be told is 
the Truth about canned foods to have 100 per cent. consump- 
That 
is why the advertising campaign was instituted, and is there 
a canner, anywhere, not willing to share in such a movement. 
The answer is expected at Cleveland. 


But there will be other matters of engaging interest 
develop at this Cleveland conveiition. The “to be or not to 
be” of puree packed with canned tomatoes will make a ses- 
sion that you will not soon torget. A standard for tomatoes 
will be submitted for approval, as also for corn and for several 
other leading articles of canned foods. 


And that proposition of F. C. Wheeler, of Seggerman Bros., 
to inaugurate a bureau of trade experiences, where n the 
slippery or evasive business man will be properly listed for 
the information of all those who trade in this business. This 
convention should adopt this modern business move, just as 
a large number of other industries now have and have had 
for years. It will be a sort of “inspection’”’ on trade customs 
which cannot but benefit the whole industry. 


Messrs. C. W. Baker & Sons, well-known Maryland brokers, 
call our attention to a matter which might well receive atten- 
tion. They write as follows: 

The Canning Tade, 

Baltimore, Md. 

Regarding Samples. 
Gentlemen: 

We have always noticed on a dull market, there 
are innumerable requests for samples. The average 
buyer when he wants a car of goods will get samples 
from various sources. What is the result? The 
packer gets the impression that the demand is im- 
proving, and puts up his price, when as a matter of 
fact, a dozen brokers may be figuring on the same 
order. Then again, a few sample cans after reach- 
ing destination with the rough handling they receive 
rarely show up as well as the actual goods, especi- 
ally tomatoes, and the samples are rejected when 
the goods are really desirable quality. Frequently a 
buyer misses a good trade by insisting on samples be- 
fore shipment is made, fo the reason that the average 
packer will not tie the goods up, and while the buyer 
is waiting to see samples, the goods are sold else- 
where, 

We are always glad and perfectly willing to send 
samples at all times, but after all, it is the delivery 
that counts, and whenever a buyer feels that he is 
not getting a proper delivery, he has a perfect right 
to submit the matter to arbitration. 

The above remarks refer more particularly to 
standard grades. Where SPECIAL grades are 
wanted, it is quite natural for a buyer to request 
samples, but on tomatoes, he must take into consid- 
eration the rough handling in transit. The follow- 
ing definitions have been suggested for the different 
grades of tomatoes: 

Fancy Tomatoes—Cans to be filled with select 
tomatoes uniformly red in color, free from pieces of 
skin, cores and blemishes, and whole or almost whole 
with only a few large pieces. 

Extra Standard Tomatoes—Cans to be filled with 
tomatoes practically free from under-colored parts, 
from pieces of skin, cores and blemishes, and most 
of them whole or in large pieces. 
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Standard Tomatoes—Cans to be filled with toma- 
toes reasonably free from under-colored parts and 
from pieces of skin, cores ond blemishes. 

Would suggest that you invite a free and full dis- 
cussion of the above subject, and see what the experi- 
ence of others has been along this line. 

Yours truly, 
. Cc. W. BAKER & SONS. 


It has always seemed to us that there was a heavy wast- 
age and needless loss in this matter of samples, ond now when 
the goods are so expensive, it would seem wise to adopt some 
measures which would effect savings in this line, and at the 
same time give the relief Messrs. Baker point out. The In- 
spection service will undoubtedly clear up a great deal of 
this sample waste as jobbers will accept the goods bearing 
certificates almost without question, and certainly with a mini- 
mum of samples. 


Editor Buckley, of the Grocery World, Philadelphia, 
waxes warm over the failure of the advertising experts to in- 
clude the grocery trade journals in their list of advertising 
mediums, saying that he recently talked with a more than 
ordinarily wide-awake retail grocer, and the retailer said he 
had never heard of the campaign to advertise canned foods! 
No! not “canned foods,’ canned goods, and which the Groc- 
ery World assured him was being put on by the National 
Canned Goods Association! As an argument for the need of 
education among retailers—and their grocery journals——this 
is a gem; but as a hopeful field in which to spend advertising 
money it is a very poor sample. Think of a retail grocer of 
more than ordinary brightness, who has never noticed the 
big, whole page ads appearing in his daily and other papers 
advertising a leading product which he handles daily! As 
Cynicus says: ‘Cui bono?” What’s-the use advertising to men 
of that stamp, when the brightest do not see it, how can the 
Gullest be expected to benefit from it? And the eminent 
editor does not even know the proper name of the foremost 
National Association in this county. Yea, again Cui bono! 


CYNICISMS 


“As we journey through life. 
Let us ‘laugh’ by the way.” 

Here are a few advertisements that may possess interest for 
the few canners who ¢an still patiently put up with an occasional 
reference to the forbidding subject of advertising. Two of these 
advertisements adorned conspicuous positions in a recent number 
of “The American Grocer,” while the third was filched from the 
columns of a New York daily. 


Exhibit No. 1 is a delightfully attractive little thing. It 
appears over the name of a well-known Baltimore distributor of 
canned foods. It is a pretty little story, but told somewhat enig- 
matically. I fear. Perhaps it was intended that the meaning 
should be hidden and tha the interested reader should search for 
the meaning. For all that I know it may be the story of the 
tomato market told in code. I am going to accept the latter theory 
and work it out accordingly. 


Prejudiced........ Tomato market strong. 
Preferences....... Stocks greatly reduced. 
Precluding........ Sellers extremely indifferent. 
Push..............No. 2 standard tomatoes. 
Prevents..........No. 3 standard tomatoes. 
Profitable. $1.45. 

Purchasing........ $2.00. 


If cryptographic advertising copy is to be the vogue I think 

I shall get in touch with Eddie Kerr and give him the benefit of 
an idea that has just occurred to me. Eddie’s copy doesn’t, reveal 
his natural self. When he is toastmastering at a banquet he's as 
garrulous as a fish woman, but when he writes advertising copy 
he maintains a sphinx-like taciturnity. Following the newer mode, 
the following advertisement is eloquent of perspicacity. It ought 
to quicken the sale of a certain well-known brand of pork and 
beans : 

AUXILIUM 

PRIMUM 

ESURIENTIBUS 

—all grocers. 


Exhibit No. 2 appears over the name of a well-known and 
equally well-regarded cannery operating in the West. This adver- 
tisement lacks nothing of clearness—who runs may read. 

(Exhibit No. 2) 

PORK AND BEANS FOR JOBBERS’ LABELS 
Mr. Private Label Jobber: 

Are you fully satisfied with the pork and beans which 
bear your unqualified and highest endorsement—your 
label? Our service for jobbers’ labels is unsurpassed. 

It Is OUR SPECIALTY. May we submit sample?” 

Well, there isn't anything wrong about that—do you think so? 
One isn’t compelled to distribute one’s output under one’s own 
label unless one wishes to. Nowadays one may do as one pleases 
provided one is careful to keep within all the laws, and provided 
one doesn’t offend against the “peaceful and parklike” provisions 
of the Eighteenth Amendment. The quotation may seem inapt, 
but it isn’t. It used to be used by a certain company at Baltimore, 
presumably as a plea for the acceptance of the very certain 
charms of a peaceful and parklike cemetery, as opposed to the 
altogether unpeaceful and unparklike conditions which obtain on 
this mundane sphere. 


“Malheur ne vient Jamais Seul.” 
No. they never do. 

Probably it has occurred to you that I have a fondness for 
quotations. I do not resent the mild impeachment. Here is one 
that possesses a most fascinating interest for me. It isn't at all 
unseemly that it should be the motto of South Carolina, long arid, 
and doubtlessly long unhappy. It shall be my personal motto, for- 
ever and a day: 


“Dum spiro, spero.” 
“While I breathe, I hope.” 


I like the courage of the South Carolina motto, and Lam going 
to ask the Hospitality Committee of the Canned Goods Exchange 
to adopt it as their own. 


Which reminds me that the list of standing committees of the 
Canned Goods Exchange shows a diminishing tendency. After 
the Canned Goods Exchange had won the war there very naturally 
remained nothing for the Military Committee to do, and so it 
passed into innocuous desuetude. And now that hospitality has 
been banished from the face of the earth, we shall have no further 
use for a committee that during loug years was entrusted with 
all our merry revels. 


I am now willing to admit that you can conduct an oyster 
roast, with coffee as the only liquid accompaniment. Six years 
ago I innocently thought that it could not be done. Oh. well! 


Exhibit No. 3 
(Filched from a New York daily) 
“ECONOMY 
—candid speaking 
about canned goods 


(Continued on Page 49) 


Wanted and For Sale. — 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Miscellaneous—Contd. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built.. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE— 
1 Monitor Pea Grader, 
1 Monitor Spring Bean Cutter. 
1 Cyclone Pulping Machine, complete set castings for 
Canners’ Supply Conveyor, with capacity of 90 women. Ad- 
dress Edgar W. Davies, Leesbury, N. J. 


FOR SALE—A number of Angelus Double Seamers. 
All modern and in good condition, some new. Equipped 
for No. 1, 2, and 3 Standard cans. Address Box A-723, 
care of The Canning Trade. 


For Sale—Miscellaneous. 


FOR SALE—Complete canning outfit less boiler, 
good location if properly handled. Address Box 595 
Shreveport, La. 


FOR SALE—Hot-Bed Glass and Sash. Any size, 
any quantity—either Single or Dougle Glass. Write us 
for prices. Baur Window Glass Co., Eaton, Indiana. 


FOR SALE~-Two Stickney Syrupers in A-1 condi- 
tion. Reason for selling these—necessity for increased 
syruping capacity. Smithfield’s Pure Food Co., Inc., 
Rochester, N. Y. 


FOR SALE FOR IMMEDIATE SHIPMENT—-2 
one hundred gallon Copper Steam Jacketed Kettles with 
2¥% inch outlets, tested to 175 lbs. water pressure. Ahlers 
& Gregoire, Coppersmiths, Louisville, Ky. 


FOR SALE—Practically new, one complete Tomato 
Pulp outfit, consisting of Rotary Washer, Indiana Pulper, 
Kern Finisher, two 500-gal. Cyprus tanks with double Kook 
More Coils, traps, drawoffs and etc., 10 H. P. electric mo- 
tor pulp tester, and 2,000 5-gal. cans. One power bean cut- 
ter. Address Box g2, Buchanan, Va. 


FOR SALE—11 Retorts 40 inches by 72 inches in- 
side, with thermometer and controls complete; Peerless 
Steam Hoist; 1 Merril Soule Filler, fitted for No. 3 short 
can; 1 Merril Soule Filler, fitted for Potted Meat;.1 
Buffalo Silent Cutter; 2 No. 5 Standard Peerless Exhaust 
Box; 2 Sprague Lowe Tomato Washer; 2 Roller Tomato 
Picking Tables. Address W. H. Dyer Company, Evans- 
ville, Indiana. 


Wanted—Miscellaneous. 


WANTED—One Continuous Cooker; 10,000 brace 


hoskets ; 20,000 No. 3 paper cases ; two closed retorts, 40x60. 
C. T. Harward, Halls, Tenn. 


WANTED—1 Used 300 to 500-gallon Glass En- 
ameled-Lined Steel Jacketed Kettle in good condition. 
Address Greenabaum Bros., Inc., Seaford, Del. 


WANTED—To lease or buy small packing house in 
tomato section of Harford County preferable, suitable for 
packing 20,000 cases per season. Address Box A-726, 
care The Canning Trade. 


For Sale--Factories 


FOR SALE—40 H. P. Boiler and Stack; Cyclone 
Pulp Machine; Kern Finisher; two 500-gallon Kook 
More Coils and Tanks; Hot-Air Engine; Copper Kettles. 
Downham & Co., Wyoming, Delaware. 


FOR SALE—Cans and boxes: 950 No. 2 wooden 
boxes; 500 No. 10 wooden boxes; 445 No. 3 wooden 
boxes; 400 No. 5% wooden boxes; 10,000 No. 2 cans; 
40,000 No. 3 cans, some slightly rusted; 8,500 No. 10 
cans, few slightly rusted; 10,000 No. 5% cans. These 
supplies located near New York, want to sell them to 
some packer in New York State or in the Tri-States, at 
a very favorable figure. Good chance to get some cans 
cheap. Address Box A-716, care of The Canning Trade. 


FOR SALE—1 Invincible Corn Husker, used only 
three days; 1 M. & S. 6-pocket corn cooker-filler, used 
two seasons, but in better working condition than when 
new. These machines are in A-1 condition. Write the 
DeGraff Canning Co., DeGraff, Ohio. 


FOR SALE—Several carloads No. 10 wood tomato 
cases in good condition. Can furnish some plain without 
printing with lids, large quantity with printing and no lids. 
Ny for information to Joseph Campbell Co., Camden, 


FOR SALE—Two well-equipped Tomato Factories 
in Southern Maryland. Full particulars on request. 
Will take twelve months’ secured note, if desired. W. 
E. Robinson & Co., Bel Air, Md. 


FOR SALE—Canning Factory, Jessup, Maryland— 
Lk. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted for in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


FOR SALE—New cannery with large warehouse; 
four new boilers and Corliss engine; iron enamel lined 
and copper kettles, and other necessary machinery, all in 
excellent condition for packing sauce, tomatoes, apples, 
peaches, pears and other fruits and vegetables. Located 
on railroad siding at Dover, Delaware. F. Romeo & Co., 


Inc., 734 Washington Street, New York City, or G. F. 
Romeo, Hotel Winton, Cleveland, Ohio. 
instant. 
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For Sale—Factories—Contd. 


FOR SALE—A new two-line canning and pulp factory 
situated in one of the best sections of the State, on railroad, 
and state road. City water, electricity, plenty experienced help 
and can be operated as economically as any plant in the 
country. Unexcelled shipping facilities to any point. Owner 
retiring from business. Located at Camp Parole, Md. W., B. 
& A. Electric R. R. For further information write or apply 
to Chas. Wacker, Owner, Catonsville, Md. Phone, Catonsville 
321. 


FOR SALE—Canning Factory, adjoining corporate limits 
Columbia, Tenn. City sewers, city water, electric lights, un- 
limited tomato acreage, abundance of labor, two-story factory, 
two-story warehouse, concrete floors, private side track, two 
acres. Think old manager can be employed. Good banking 
facilities. Address Box B-719, care The Canning Trade. 


HELP -WANTED. 


WANTED—Position by an Experienced Managing Superin- 
tendent in the packing of all fruits and vegetables; also under- 
stand the installation of modern canning machinery. Address Box 
B-725, care of The Canning Trade. 


WANTED—Manager for Canning Plant by New York 
house for the Far West. Must be experienced in the prepara- 
tion of Jams, Jellies, Chutnies, etc., and competent to Erect 
and Operate Plant.’ Application to state positions held, refer- 
ences and salary desired. Address Box B-708, care of The 
Canning Trade. 


WANTED—Man at once to operate ‘‘Canco Capping Ma- 
chine,” packing Shrimp and Oysters, also having had experi- 
ence in handling labor. Address Box B-711, care of The Can- 
ning Trade. 


For Sale—Seeds. 


FOR SALE—700 bushels Woodruff’s Growing 
Alaska Pea Seed, 1919 crop, now in New York State 
warehouse. Address Box A-724, care of The Canning 
Trade. 


FOR SALE—Alaska Seed Peas, extra fine quality; 
shipment by Leonard Seed Co. from growing station. 
Price, 13 cents per pound; sacks extra. Address Chas. 
G. Summers & Co., Inc., Baltimore, Md. 


FOR SALE—Greater Baltimore ‘Tomato Seed, 
packed in 4-ounce packages, crop 1919, germination test 
very high, harvested from tomatoes grown in the most 
productive sections of Indiana. Price $2.00 per pound. 
4-ounce sample on application for 50 cents postage paid. 
Address Box 554, Indianapolis, Ind. 


EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position as cannery manager; 25 years experi- 
ence packing fruits, vegetables, marine products, jams, jellies, 
condiments, specialties, etc. Familiar with entire details of 
business from growing of crops to selling the finished »roduct. 
Salary or per cent. A 1 reference. Address Box B-722, care 
The Canning Trade. 


WANTED—Position where services can be utilized by married 
man, 34 years of age. Technical education. chemist and bac- 
teriologist. Thoroughly familiar with manufacturing of Jams, 
marmalades, baked beans, tomato products. sauer kraut, ete. Have 
full knowledge of machinery required, also the installing of same. 
Address Box B-728. care The Canning Trade. 


WANTED—tThoroughly experienced canned foods salesman 
who can write letters with a punch, and preferably one who is 
familiar with publicity and advertising. Address Pickrell and 
Craity Co., Louisville, Ky. 


WANTED—Superintendent for a Western Canning Fac- 
tory, packing vegetables and fruits. A permanent position to 
the right kind of a man. No one over forty years of age need 
apply. State age and give reference as to character and ability. 
Address Box B-712, care of The Canning Trade. 


WANTED—An established brokerage concern doing busi- 
ness in one of the largest Southern markets, desires the serv- 
ices of a bright, energetic man who has had considerable sell- 
ing experience and is a good correspondent, capable of carrying 
on a brokerage business with joint-brokers. To such a man 
there is a wonderful opening. Interview may be had during 
the week of the Canner’s Convention at Cleveland by address- 
ing Newbold, care of Hotel Winton, Cleveland, Ohio. 


WANTED—Processor and Superintendent for packing all 
kinds fruits, ete. Factory built for making Sauer Kraut. We 
want to take up other lines; fine location and good opening for 
the proper man; prefer party who would take stock; located 
in Southwest Virginia. In the great produce section, where 
we can pack anything we want; located on main line Norfolk 
and Western R. R., have side track. The right man can be 
his own boss; open for business any time. Let us hear from 
you so we can give you reference and you can give us ref- 
erence. Box B-717 care The Canning Trade. 


WANTED—A bright, clean cut, young man who has hai 
considerable brokerage selling experience. Must be a good 
correspondent and able to handle canned goods business 
through joint brokers in large markets. To such party there 
is an opening with an opportunity of becoming half owner 
with an established brokerage business, with an opportunity 
of selling the larger part of the output of a quarter of a mil- 
lion dollar cannery manufacturing a full line of staple canned 
goods, preserves, jellies and pickles. Party must be well 
recommended and capable of proving his worth. Interview 
ean be arranged for at Cleveland, at Canners’ Convention. 
Address Box B-720, care The Canning Trade. 


TRIPLE (LIQUID) 2 CRYSTAL (DRY) 
ureKa oiaerin UX 
HALF BBLS. 16 LB. CANS 
KEGS 

YOU DO NOT EXPERIMENT WHEN MADE FROM BEST RAW MATERIALS 

YOU USE THIS FLUX. UNDER PROPER FORMULA. 
THE STANDARD FOR TWENTY YEARS. QUALITY ALWAYS THE SAME. 
— MANUFACTURED ONLY BY — 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING BRANCHES AND AGENCIES 

New York Boston, Mass Milwaukee, Wisc . O. Randall’s Son THE GRASSELLI CHEMICAL CO., LTD. 
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(Continued from page 46) 


A can of tomatoes is not a can 
of tomatoes when it is one-third 
water. 

You pay a little more for to- 
matoes at , but you buy 
a can well filled with luscious 
whole tomatoes. 

The answer is obvious—qual- 
ity is always synonymous with 
economy. 

Out again, is lie? The d ned thing! It is almost unbe- 
lievable, gentlemen, that this well-remembered practice of the pre- 
06 days could continue unto these advanced days of nineteen- 
twenty. 


The canner who persists in producing tomatoes that would 
warrant the description used by one of New York's most reputable 
retail merchants ought to be driven from the trade. He’s a dis- 
grace and a dishonor to the business of canning and isn’t worthy 
of association with the honest and forward-looking men who are 
striving with might and main to set the business of canning 
forward. 


But if this New York retaiier has knowledge of canned toma- 
toes which are one-third water he may not hope for the abating 
of the worse than despicable practice by repeating the story in 
the advertising columns of a newspaper. 


‘The thing to do is to secure specimens of the tomatoes, thus 
defaulting in quality, and send them to the Food Inspection De- 
partment at Washington. 


Canners will talk about these things—and jobbers will talk 
about these things, and in the most gossipy and most familiar 
way—but they will not act. The canner or the jobber who has 
first-hand knowledge of violations of the food laws, which seem 
to be bold in their defiance and studied in their malice, is almost 
particeps criminis with the offending canner himself if he does 
not impart his knowledge to the Food Inspection Department. 
I recall one canner who did not hesitate to act. Two cases came 
under his observation. each of which he reported to Washington, 
and the result was the confiscation of the illicit property. 


The trade associations could silence these rumors effectually 
enough were they to retain a corps of detectives (not mere in- 
spectors) during the canning season to search for violators of the 
food laws which relate to canning. : 


This is the kind of advertising the canners of Maryland have 
been paying for for more than fifty years, the law-abiding canner 
as well as the unscrupulous, law-evading canner, and you may 
well believe that it has been effective advertising. Maryland has 
not yet recovered from the ill-effect of it, and for years to come 
Maryland will continue to suffer the ill-effect of it. 


“The evil that men do lives after them; 
The good is oft interred with their bones.” 


How the market is made in Maryland: For sake of a simple 
illustration we shall assume that the available quantity of No. 2 
tomatoes is a half million cases, distributed after the following 


manner. The asking price is set opposite to each apportionment: 

2,500 cases, $1.17% 

5,000 cases, 1.20 

25,000 cases, 1.2214 

75,000 cases, 1.25 
100,000 cases, 1.25 
100,000 cases, 1.25 
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The lowest price is $1.17%4, and the average price $1.26. What 
is the market price? The answer—$1.17%4. But that is unfair. It 
doesn’t matter. The lowest price, having reference to the most 
negligible quantity, is the market price, because it is the published 
price. What do you mean by the published price? I mean the 
unexplained price which appears in the widely scattered lists 
issued by certain intermediaries. Why do they quote the lowest 


price? In order to attract buyers and the more readily to make 
sales. 


Would it not be better to quote the range ot the market? 
It would. And if an especially low price were quoted as the result 
of extraordinary conditions would it not be well to explain the 
conditions? It would. But the intermediary who would be too 
severely ethical would be ill-paid for his trouble. Buyers would 
ignore him. Buyers usually seek the seller who quotes the lowest 
prices—all canned foods brokers know that—that’s why all canned 
foods brokers quote the lowest prices. If you will examine the 
lists of a number of brokers you will find few discrepancies among 
them. In the olden days it was said that some brokers would 
quote prices that did not exist at all. The plan had “merit.” 
Orders would come trooping in, but would not be filled, of course. 
“The goods had meanwhile been sold, but there was another lot 
that could be had at a higher price.” Thus negotiations would 
begin and thus, sométimes, sales would be made. It’s the little 
fellow with the little lot and the little price who often makes the 
market. Were I broker I would probably follow the conventional 
methods. Perhaps the fault doesn’t lie with the brokers, but with 
the canners. The canners seem to need new marketing methods; 
they are working with old and wornout tools. 


Well, I s’pose them fellers out in Cleveland are having the 
time of their lives playin’ “Old Maids” and “Casino” and other 
kissin’ and hand-holdin’ games. 

Betcha some of them Baltimore-Aberdeen-Westminster guys 
are gittin’ kind a nervous thinkin’ how they'll manage to escape 
being “lected vice-president. 

Affectionately, 
CYNICUS. 


PORTABLE 
ELEVATOR 


TRADE MARK 
THE ANSWER TO 
YOUR 
PILING PROBLEM 


NEW JERSEY FOUNDRY 
& MACHINE CO. 
90 West Street New York 


Canning Factories For Sale 


We have Canning Factories For Sale’ in 
Indiana; with or without acreage contracted. 


Consult with us while at the Convention. 


B. C. KIETHLY CO. 


HOTEL, WINTON Indianapolis, Ind. 
CLEVELAND 
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As Brokers View the Market 


BALTIMORE, MD. 


Baltimore, Md., January 24th, 1920. 

Next week the “elder statesmen” of the canning industry, the 
brokerage business, and the machinery and supply men, members 
of the National Associations, will meet in the city of Clevelana 
to hold the biggest and best annual Convention ever. The number 
of jobbers from far and rear, in attendance at these annual con- 
ventions has steadily increased each year because they found it 
to be worth while, and the daily meeting schedule for next week 
will prove, we believe, to be of spacial interest to them. There are 
large and gripping subjects to be discussed and expounded by men 
in the business who know their little book from cover to cover. 
men whose work and direction of affairs in the past have produced 
splendid results and made these allied associations what they are 
today. 

Neither the canners nor jobbers have shown any interest up to 
this date, so far as we know, in the selling or buying of tomatoes 
for future delivery. Everyone is awaiting developments during 
the Convention in Cleveland on which to base operations. There 
is no oceasion for hurry about it. The quotations on futures to- 
matoes canned in this section are not going to be low enough to 
attract immediately a large volume of business. 

There is reported to be a firmer undertone to the market for 
spot tomatoes and a higher range of prices is expected, and rather 
confidently predicted, in the trade here. The pre-convention spirit 
is always bullish. The light demand this week kept the market 
prices down to the level of the week previous, though No. 2 toma- 
toes showed a strong disposition to advance anyway. There may 
not be visible to the naked eye, at present, any very strong reasons 
why tomatoes should advance immediately, but, on the other hand, 
there are some very good and sufficient resaons why they are not 
likely to decline. 


Spinach is the strongest article in the list of canned vegetables 
this week and will be still stronger if the demand for it continues 
to increase, which is almost inevitable. Buy it at once if wanted 
from Baltimore. 

Sweet potatoes was the next active vegetable though in small- 
er lots, and the price ought to show seme advance before the 
spring buying commences. 

Corn is wanted in several sections, judging by the recent in- 
creased buying, and the price for the Maine style pack advanced 
5e dozen this week, f. 0..b. Maryland canneries. If you are not 
comfortably fixed for corn pick up any bargain offered you. 

There was a dull market for beans this week. Stringless beans 
are expected to be one of the market leaders when the buying 
for the spring trade opens up. String beans are pretty well sold 
out, stocks here almost negligible. 

Canned kraut is fairiy active and quite strong; price is likely 
to advance shortly. Peas, lima beans, mixed vegetables, beets, 
pumpkin and hominy will all have their innings when the buying 
increases for the general list. They were dull enough this week. 

There was not an article in canned fruits, jams, jellies, ete., 
that showed any life this week. The weather conditions are un- 
favorable for making shipments with safety from freezing on the 
road, unless in refrigerator cars, and there is no thaw in sight. 


The entire line of fruits was at a standstill all week, and the 
quotations are unchanged. 

The Chesapeake Bay and tributaries were frozen still tighter 
this week, and our usual January thaw is overdue. The oyster 
fleet has been idle and their crews unemployed since last Novem- 
ber, and it will take from two to three weeks after the Bay traffic 
is again opened up, to organize and get to work on the oyster 
beds. The canners have enough orders on their books, from un- 
filled sales made in October and November last, to absorb the first 
two weeks’ receipts of raw oysters when they again commence ar- 
riving. Buy enough cove oysters to tide you over until next 
spring. 

The scarcity of oysters is having its effect on the price of 
crushed oyster shells for poultry, which are almost sure to ad- 
Vance at any time. Wire us your order if wanted. 

THOMAS J. MEEHAN & CO. 


ABERDEEN, MD. 
Aberdeen, Md., January 22, 1920. 

Tomatoes—By the time this circular reaches the trade, 
the Thirteenth Annual Convention of the National Cannes’ As- 
sociation will doubtless be under way. From all accounts, there. 
will not be a dull moment, as there are many important subjects 
to be discussed and acted upon. As there are always a goodly 
number of jobbers who attend these conventions, we will no doubt 
have a quiet market during the coming week. 

Sweet Potatoes—We have had quite a good demand for 
sweet potatoes since the first of the year, and the market is some- 
what firmer. We have about 1,100 cases No. 3s at $1.50, Virginia, 
and about 1,200 cases No. 2s at 90c, Peninsula. Both lots are 
labeled up, and good standard quality. 

C. W. BAKER & SONS. 


WISCONSIN FARMERS TO BUILD CANNING FACTORIES 


The Wisconsin Farmers’ Canning Company has been incor- 
porated, with head offices at Colby, Wis. Mr. Charles F. Ludwig, 
who has been at the head of the Farmers’ Cooperative Mercantile 
and Shipping Company, of Greenwood, has become general man- 
ager for the Wisconsin Farmers’ Canning Company. Mr. Ludwig 
was also secretary of the Greenwood Farmers’ Products Company. 

He has been associated with farmers’ companies all his life, 
and has made a great success of all of them. 

The Wisconsin Farmers’ Canning Company will be owned 
mostly by farmers. They intend to build several plants in Clark 
county and adjoining counties. The company will work along a 
cooperative plan, and all the stockholders will grow products for 
the factories. 

The company will pay the prevailing prices for the products, 
same as other canning factories, and then the dividend will be 
divided pro rata to the stockholders at the end of each year. 


Mr. Ludwig says they will probably have about 1,000 stock- 
holders in Clark county and adjoining counties. The company 
intends to operate a chain of factories and will probably eventually 
have ten or a dozen factories. They expect to build five or six 
plants this year. Several of the wealthy farmers and business 
men are connected with Mr. Ludwig in the enterprise. 


It is understood that one of the big dealers of Chicago is 
also interested. Mr. Ludwig has opened his head office at Colby, 
Wis. He no doubt will have several good openings for good proces- 
sors and wlil be glad to get quototions from the advertisers in 
The Canning Trade. 
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HAMACHEK’S 


PATENTED 


READ THIS STATEMENT FROM A USER 


This is No. 20 of a series that appeared in this paper 


‘‘We used several of your Hamachek Ideal Viners the past season 
and found them highly satisfactory and were pleased with them 
in every way.”’ 

From BRANDON CANNING CO. 
Jan. 10, 1920. Brandon, Wisconsin. 


FRANK HAMACHEK, Kewaunee, Wisconsin 


Manufacturer of 


IDEAL VINERS, VINER FEEDERS AND CHAIN ADJUSTERS 


Established 1880 


“THE 
KNAPP 
WAY” 


of Labeling and Boxing cans is positive, practical, and speedy. 

The Knapp Labeler is automatic; always ready for instant use. 

When labels are nearly used, the cans are automatically stopped until more labels are inserted. 
Normal speed of 50,000 cans in ten hours. Runs 100,000 if needed. 

We guarantee the Knapp Labeler to give satisfaction, or no pay. 

Write us for terms, exchange deal, or rental proposition. 


The FRED. H. KNAPP COMPANY 
Baltimore = = = Maryland 


Berger & Carter Co., San Francisco, Cal. The Brown-Boggs Co. Ltd., Hamilton, Ontario 
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THE CANNING TRADE. 


BALTIMORE, MD. 
Solicit Your Business for 


PACKER’S CANS 
SANITARY (Open Top) and CAP HOLE 


Both Styles the Very Best Obtainable 


FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


pe W. W. BOYER & CO., Inc. 
EDMUND WHITE” President 


QUALITY 
ITY 
ESTABLISHED 1864 | — 
FIRST 
QUALITY 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. (t)Jos. Zoller & Co.,Inc. (§)E.C. Shriner & Co. 
(*)H. H. Taylor & Son. New York prices corrected by our special Correspondent. 


CANNED VEGETABLES CANNED VEGETABLE PRICES—Continued. CANNED FRUIT PRICES—Continued. 
Balto. N.Y. Balto. N.Y 
ASPARAGUS*—(California) ™ SUCCOTASH!—No. 2, Green Beans......170 Out | PEARSt—No. 8, Standards in Water....175 Out 
No. 2% White Mammoth.$Out $4 50 “With Dry Beans 155 1 65 Syrup... 
“ Green, +425 York 170 PINE- No. 2, Bahama Sliced Extra Out Out 
“White, Large.. Out Out SWEET POTATOES}-No. 2, Standard 95 85 APPLE*- “ Gra Out 
Peeled, ‘* No. 8 8td.f.o.b.Balto 150 200 Sliced “ Std.Out Out 
‘* Green, “400 400 Std. f.o.b.Co. 1 45 Out Grated" Out 
White, Medium... ...... Out Ca 9 8td.f.o.b ...... Out 2%, Hawaii Sliced Extra ...... 5 50 
Green, ,.390 Out = 10, Std.f.o.b.Co.5 00 8 00 Stand. ...... 455 
White Small Out TOMATOES}- No. 10, Fancy, f.o.b. Bal. Out Out “ ‘Extra Out 
“Green Out Jersey, “ Fac’y ...... Out “ Stand. 400 
‘Tips White Sq 4% “  Stand., Balto600 625 Out 
“ Green, Sq 4 00 3, Sani. 5% in. cans ...... Out Shredded Syrup........ 
OW Jersey, f.0.b. Co... Out Out “10, Crushed Extra......... Out 12 50 
Ex. Std., “ Balto. 190 _...... Eastern Pie Water... . Out 
Stand. Co.165  ...... 10, Porto 1000 11 00 
d Balto. 1 20 __...... 
10, 4 50 Red 310 
= “ 2, White Wax Standard Out TOMATO PULPt-No. 10, Standard....... Black Syrup. 335 Out 
W- No. 2, Ex. 
“2, Red Kidney, Stand Out APPLES—No. ( “ Extra Preserved 450 Out 
BEETSt—No. 3, Small, Whole. Out 16 N. Y. 6 Standard............... Out Out 
“ 2, Standard,” “1, Extra Preserved.....2 35 Out 
APPLESt-No. 10. £.0.D. Cow... 500 5 is 
CORNt—No. 2, Std. Evegr., f.o.b. Balto. 110 Out APRICOTS—No. 2%, Cala. Stand........ 450 Out 
O08. ...... BLACKBERRIES$—No. 2, Standard... 180 Out 
gtd. Shoepeg f. 0. b. Co. .... “10, 10 75 12 50 —No. 2, Standard....... 
Ex.8td.Shoepegf.o.b.Co.145 Out 9, Preserved... Out Out 1-Ib. Fiat... 
Ex.FeyShoepegf.o.b.Co. 150 _...... “ InSyrup....240 Out OYSTERS§— 
OZ. 
BLUEBERRIES—NO. 10, Maine... 14 30 " 
"Ex. Std. Maine Btyle.....120 Out CHERRIES§—No. 2, Seconds, Red........ Out... “ 6-02. Se} 
“ Fey. Mn.Stylef.o.b.Bal.135 200 «White... Out ...... 
“Fancy f.o.b. County......140 “Red “Stand. Water........ 290 Out 
‘Extra Std. Western........ ..... Out . White Out % 
Standard Western......... ...... 1 40 had = Ex. Preserved Out es 1, Red Alaska, Tall 
HOMINY!—No. 3. Lys. Red Pitted............ Out ...... 
3, Standard, Split.......110 Out “Red ‘ 10, Sour Out Cohoe, Tall 
Kinds.. - 1 00 GOOSEBERRIES§—No. 2, Stand......... 180 300 “4, 
BLES FOR SOUPt 500 ...... Out Out 
TOMATOEST} Out Ho. po Cal. C... 1, Pink, Tall 
PEAS!—No. 2, Eas Jane Stand, Balto. 1 40 1 60 PEACHESt—No. 1, Ex. Sliced Yellow 180 2 00 " “4, Columbia, Tall... sso 
Stand. Early Junes Co. 130 35 2Standard White... Out Out 
“gifted Connty... .13 160 Yellow... ...... Out 
“Extra Sifted Baltimore 160 170 * Chums, Talls 
“Seconds, White ..... Out Out Medium Red, Talls 
Seconds... 180-140 No. 3, Standa:ds, White. 350 Out 175 
ExtraSifted ..... Out Yellow 375 390 5tol0tons 1to4tons 
PUMPKIN{—No 3 Standard 90 1 40 Seconds, White 2 5 2 30 
"40 50 “ Yellow... 250 260 PIG LEAD—Omaha or Federal... ............ 8 00 
“Pies Unpeeled........170 175 %x% 9x10 8x1 
85 2 50 SOLDER—Drop and Bar...... 
13 135 No. 10, Unpeeled........5 25 550 Wire Coil............ 
—No. 3, Standard 145 Out PEARSt—No. 2, Seconds in Water... 
Out ‘Standards “........ 160 TIN PLATES F. O. B. MILL 
“ “10. 4 00 tandards LOO. 
2%, Cal. Out in Syrup...... 200 Out 14x20, 107 lbs., Base Coke Tin 
Out “ 3, Seconds in Water............  Qut 14x20,100 bs, ‘ Coke Tin Plate......... 


} 
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American Can Company Can Prices 


Baltimore, January 6th, 1920. 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. o. b. shipping points, effective 
January 5th, 1920, subject to its confirmation and subject to change 
without notice. 


SANITARY Per M 
36.25 


HOLE AND CAP 


Prices furnished upon application. 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 


CARNAHAN 


The Sign of Quality 


COKE TIN PLATES 


If it is the BEST We make it 


The Carnahan Tin Plate 
& Sheet Co. 


CANTON, OHIO 


BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 
( San Francisco 
Los Angeles 
Rolph, Mills & Co. 
Portland 


OYSTER STEAM BOX 


With Improved 
Hinged Door, 
Making the work 
Lighter and Quicker 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works 


2639 Boston St. Baltimore, Md. 


Works: Atlantic Wharf, Boston St. and Lakewood Ave. 


= 
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Sanitary Cans and 
Closing Machines 


First Of All, 
Heekin Cans Are Safe 


Canners need have no worry regarding 
the wisdom of using cans that are as 
time-tested as are Heekin’s. 


From the standpoint of our 18 years of 
manufacturing experience and from the 
standpoint of the tests to which these 
cans have been subjected, they are ab- 
solutely SAFE. 


Consider also the Quality 
of Metal used 


The Heekin Can Co. 


Culvert and New Sts. —[__‘‘Heekin Can Since 1901” | Cincinnati, Ohio 
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RICAN BEST. COR 
oke ti lates | E CS | ea 

QEAN|4 A 


20 
pager quality TIN PLATES— specially adapted to the a of the canning and packing industries. — NERS 
ts, 2% 


We also manufacture Black Sheets, Galvanized Shee erne Plates, Formed Metal Roofing and Siding 


Products, unexcelled for the construction of sheds, factories, warehouses, etc. Write for full information. 


{AMERICAN SHEET AND TIN PLATE COMPANY, General al Offices, Frick Bldg., Pittsburgh, Pa. || speci) MERICAN™ brands 


Seed Peas and Beans 
Quality First 


If in the market for Seed Peas and Beans for prompt or 
future shipment, write us for prices 


Alfred J. Brown Seed Co. 
Grand Rapids = = = = Michigan 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- 


SEEDS 


used by Canners 
Everywhere 


Wi 
| 
thing in 


WHERE TO BUY 


A List of the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines, See Paring Machines. 
Automatic Canmaking Machinery. See Cam- 
makers’ Machinery. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Baskets (wood). 
BELTS, carrier, rubber, wire, etc. 
La Porte "Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mehy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, woud. 
BLANCHERS, vegetable and fruit. 
Ayars Machine Co., Salem, N. J. 
Huntley saute, Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Co., “Chicago. 
Blowers, pressure. —, Pumps. 
BOILER COMPOUND 
Jos. Dixon Crucible “Jersey N. J. 
Grasselli Chemical Co., Cleveland, Ohio. 
BOILERS AND ENGINES, steam. 
H. W. Caldswell & Sons Co., Chicago. 
& Sons Co., Baltimore. 
K. Robins &, Co., Baltimore 
Bottle Capping See Bottlers’ Mehy. 
Bottle Caps. See Cap 
Bottle Cases, wood. See "Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See See Bottlers’ Mchy. 
BOTTLE LABELING MACHINES. 
Economie Mchy. Co., Worcester, Mass. 


BOTTLERS’ 
Ayars Machine Co., Salem, N. J. 
Crown Cork Seal Co., Baltimore, Md. 


Economie Mchy. Co., Worcester, Mass. 

20th Century Mchy. Co., Milwaukee. 
BOTTLERS’ SUPPLIES. 

Karl Kiefer Mach, Co., Cincinnati, Ohio. 

20th Century Mchy. Co., Milwaukee, Wis. 

Bottle Screw Caps. See Caps. 

Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook C.. Baitimore. 
Canton Box Co., Baltimor 
H. D. Dreyer & Co., Baltimore. 

Embry Box Co., Louisville, Ky. 

Rittler Box Co., Baltimore 

Boxes, corrugated paper. 
yer Products. 

Boxing Machines, 
chines, can. 

BROKERS. 
Louis Hilfer Co., St. Louis, Mo. 

Cc. L. Jones & Co., Chicago 

J. M. Paver Co., ange. 
Seggerman Bros., New York City. 
= Sales Co.. Baltimore 

M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fibre. See Fibre Con- 


tainers. 
Buckets and Pails, metal. See Enameled Buc- 


kets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil, gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 
Ams. Machine Co., Max, Bridgeport, Conn. 
Ayars Machine Co. ., Salem, 
20th Century Mchy. Co., Milwaukee, Wis. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
Angelus San. Can Mchy. Co., Los pie Cal. 
E. W. Bliss Co., Brook yn, N, Y. 
Cameron Can Mchy Co., Chicago. 
John R. Mitchell bo. Baltimore. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Bal timore. 
Stevenson & Co., 
Can Markers. 


See Corrugated Pa- 


can. See Labeling Ma- 


Baltimore. 

See Stampers and Markers. 

Can Lecquers See Lacquer Manufacturers. 
CANNER Y SUPP LIES. 

Ayars Machine Co., Salem, N. J. 

The Goodell Co., Antrim H. 

* F. Lukens Co., Philadelphia, Pa. 

A K. Robins & Co., Baltimore. 

Sheppard Supply & Co., Baltimore 

Sinclair-Seott Co., Baltimore 

Sprague Cang. Co.. Chicago. 

Zastrow Machine Co., Baitimor 

Canning Experts. See Consulting Experts. 
CANS, tin, all kinds. 

American Can Co., New York. 

Atlantie Can Co., Baltimore. 

Boyer & 'Co., Baltimore. 

Boyle Can Co.. Baltimore. 

Continental Can Co.. Svracuse, N. Y. 

Fidelity Con. Co., Baltimore. 

Can Co.. Cincinnati. Ohio 
Lukens Co., Philadelphia, Pa. 

Phelps Can Co., Baltimore. 

Sonthern Can Co., Raltimore. 

Wheeling Can Co., Wheeling, W. Va. 


Consult the advertisements for details. 


Cans. fibre. See Fibre Containers. 
CAN OPENERS. 
Goodell Co., Antrim, N. H. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers‘ Machinery. 


CAN-WASHING MACHINES. 

Morral Bros., Morral, O. 

Sprague Cang. Mchy. Co., Chic 

Capping Machines, bottle. ang Bottlers’ Mchy. 
CAPPING 

Ayars Machine Co., Salem, N. 

Sprague Cang. Mehy. Co., 

Machines, solderless. See Closing 


Capping See Supls. 


CAPS, bottle, jar, tum! 
Crown Cork & Seal Ce., a... 
CARRIERS and CONVEYORS, gravity. 
Karl Kiefer Mach. Co., Cincinnati, Ohio. 
Link Belt Co., Chicago 
Sprarne Cang. Moby, Chicago. 


20th Century Mchy. “Wilwau ee, Wis. 
Cartons. See -, Paper Products. 
Catsup Machine For the prepartory work. 
Sane p Mc y; for bottling, see Bottlers’ 
Chain Belt Conveyors. See Conveyors. 
Chain, for elevating, conveying. See Con- 


veyors. 

Checks, employees’ time. See Stencils. 
SSeanere, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
Circuit Breakers. See Electrical Appliances. 
CLEANING & GRADING MACHINERY, 


fruit. 

weer Mfe. Co., Silver Creek, N. 
Invineible Grain Cleaner Co., Shiver Creek, 
Sprague Cane. Mchy. Co., Chicago. 

CLEANING & GRADING MACHINERY, 

peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, 
Invincible Grain Cleaner Co., 


Sinclair- Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


Silver Creek, 


Cleaning and Washing Machines, bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, can. ee Washers. 


Clocks, process time. See Controllers. 
CLOSING MACHINES, open top cans, 

Ams. Machine Co., Max, New York City. 

Angelus San. Can Mche. Co., Los Angeles, Cal. 

E. W. Bliss Co., re N. 

Cameron Can Mehy Co., Chicago, Mm. 

Seattle-Astoria Iron Works, Seattle. Wash. 

Coated Nails. See Nails 

Coils, copper. See Couper Coils. 

Condense Milk Canning Machinery. 

Milk Condensing Mchy. 

CONSULTING EXPERTS on canning. 

National Canners’ Assn., Washington,» 

CONVEYORS & CARRIERS, canners. 

H. W. Caldwell & Son Co., Chi icago. 

La Porte Mat & Mfg. Co., "La Porte, Md. 

Link-Belt Co., Chicago 

N. J. Foundry ‘and Co., New 

Sprague Cang. Mchy. Co., Chica 

20th Century Mchy. Co., Wis. 

Wis. Chair Co., Pora Washington, Wis. 
COOKERS, continuous, agitating. 

Wis. Chair Co., Port Washington, Wis. 

Ayars Machine Co., Salem 

Mfg. Co. ‘Silver Creek, "N.Y. 


Robins cago. 
Sprague — Chicago. 
Cookers‘ retors. See Kettles, process. 
Cookers and Fillers, corn. ee Corn Cook- 
er-Fillers, 
Coolers, vegetable and fruit canners. 
COPPER COILS for tanks. 
Snrague Cang. y. Co., 
Copper Jacketed Kettles. See Ketties, copper. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Ohio. 
A. R. Robins & Baltimore. 
Snrague Cang. Mchy. Co., Chicago. 
Wis. Chair Co.. Port Washington, Wis. 
CORN CUTTERS 
Morral Bros., Morral, Ohio. 
x Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
CORN HUSKERS. and SILKERS. 
Huntley Mfg. Co., Silver Creek, 
— Grain Cleaner Co., Silver Creek, 


Morral Bros., Morral, Ohio. 
rague Cang. hy. Co., Chicago. . 
Corn Mixers and ‘Agitators. See Corn Cooker- 
ers. 


See 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 
Sprague Cang. Meby. Co., Chicago, 
CORN WASHING MACHINES, 
Peerless Husker Co., Buffalo. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
The Club, Chicago 
Hinde & Dauch h Pap er Co., Sandusky, Ohio. 
Stecher Litho Co., Hocheste or, N. ¥. 
U. §. Ptg. & Litho Co., Norwood, Ohio. 
Counters. See Can Counters. 
Countershafts. See Speed Regulating Devices. 
and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair Seote Co, Baltimore, 
Sprague Cang. Mch y. Co.. Chicago. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 
Edw. Renneburg Sons Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See orn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New Yor 
Crown Cork & Seal Co. Baltimore. 
Scuthern Can Co., Baltimore. 
Dies, can. See Mchy. 
DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Link Belt Co., Chicago 
Double- Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery 
Edw. Renneburg & Sons Baltimore 
ELECTRICAL MACHINE 
Westinghouse Electric & Mte. Co., E. Pitts- 
burgh, Pa 
Warehouse 
Y. Fdry. & Mch. Co., New York City 
bichon Time Checks. See Stencils, 
Ra BUCKETS, PAILS, ete. 
K. Robins & Co., Baltimore. 
fe Steam. See Boilers and Engines. 
-lined kettles. See Tanke glass- 


EVAPORATING MACHINERY. 
Edw. Renneburg Sons Co., Baltimore. 
EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sheppard Supply & Equipment Co., Baltimore 
Sprague Cang. Mchy. Co., icago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
Farming Machinery. 
Fertilizers. 
FIBRE CONTAINERS for food (not her- 
ealed). 
American Can Co., New York. 
The Container Club, Chicago 
Hinde & Dauch Paper Se. Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard, etc. 
The Club, Chicago, 
Hinde & Dauwch Paper Sandusky, 
Corn ‘ookers- 


Fillers and Cookers. 
Bottlers’ Mchy. 


0., 
See 


Fillers 
Filling ‘Mches, bottle. 


, Morral, Ohio. 
& Co., Baltimore. 
Sheppard Supply_& Equipment Co., Baltimore 


Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Sti ay Portland, Me. 
20th Century Mch y. Co., Milwaukee, Wis. 
Wis. Chair Co., P. rt Washington, Wis. 


Filling See Syruping Ma- 


chine: 
FINISHING MACHINES, catsup, etc. 
A. K. Robins Co altimore. 
Co., Baltimore. 
a Cang. Mch y. Co., Chicago. 
h Century Mchy. Co., Milwaukee. 
FLUX, soldering. 
Grasselll Chemical Co.. Cleveland, Ohio. 
Thos. F. Lukens Co., Philadelphia, Pa. 
Food Chonpers. 
Friction Top Cans. See 
Fruit Graders. See Grading 
Mehy, fru 


it. 
= Parers. See Paring Machines. 
RUIT PITTERS and seeders. 
The Goodell Co., Antrim, N. H. 
rague Can chy. Co ca 
it See Cider Meby. 


Pressew. 
Gasoline Firepots. See Cannery Supplies. 
See Power Plant 


auges, pressure, time, etc. 
We csldwell” & Son Co., Chicago. 


H. 


" | 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. J. 


WHERE TO BUY—Continued 


ENERAL AGENTS for Machinery Mfgrs. 

oe Robins & Co., Baltimore. 
Sheppard Supply & Equipment Co., Baltimore 

k. Stickney, Portland, Me. 
at. Cang. Mchy. Co., Chicago. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Piant Kquip. 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Con- 


veyors. 
Green Corn Huskers. See Corn Huskers. 
— See Cleaning and "Graa- 
ng 
Hoisting onl Carrying Mches. 
HOMINY MAKING machinery 
Sprague Cang. Mchy. Co., Chicago. 
20th Century Mchy. Co., Milwaukee. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
of Syrupers, Brines, ete.) See Cannery Supplies. 
Ink, can stamping. Stencils. 
INSURANC canner: 
Exchange, 


cago. 
Jacketed Kettles. 


See Cranes. 


B. Warner, 
See —* copper. 


Juice Pumps. See Bumpe 
ee 

Ketchup Fillers. See 
KETTLES, copper, pate jacketed. 

Sprague Cang. Mchy. Co., Chicago. 
ettles, enameled. “See Tanks, glass-lined. 
KETTLES, process. 

Ayars Machine Co., Salem, N. J. 

Edw. Renneburg & Sons ‘e., Baltimore. 

A. K. Robins & Co., Balt timore. 

Schaefer Mfg. Co., Berlin, Wis 

Sprague Cang. Mchy. Co., Chicago. 

Zastrow Mchy. Co., Baltimore. 
KNIVES, miscellaneous. 

Goodell Co., Antrim, N. H. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mehy. hg Chicago. 
KRAUT MACHIN 

Sprague Cang. Chicago. 


LABEL Manufacturers. 
Calvert sg Co., Detroit. 
H. Gam & Co., Baltimore. 


R. J. ‘Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho. Co., Rochester, N. Y. 

U. S. Printing & ‘Litho. Co., Norwood, Ohio. 
Virginia Canners Exchange, Roanoke, Va. 
LABELING Machines, bottle and Jar. 

Economic Co., Worcester, Mass. 
LABELIN MACHINES, can. 

Economic dies Co., Worcester, Mass. 

Fred. H. Knapp Co., Baltimore, Md. 

Morral Bros., Morral. Ohio. 
LABORATORIES for analysis of goods, etc 

National Canners Asso., Washington, D. c. 

Markers, can. See Stampers and Markers. 

Marking Ink, pots, ete. See Stencils. 

Marmalade Machinery. See gad "Machinery. 
MEAT CANNING Machin 

Ams. Machine Co., Max, New V ork City. 

Meat Choppers. See Choppers 

MILK CONDENSING & CANNING MCHY. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Saiem, N. J. 

Schaefer Mfg. Co., Berlin, Wis. 

Cang. “Mchy. Co., Chicago. 

Stickney 

20th Century Mchy. Co., Milwaukee, Wis. 

Wis. Chair Co., Port Washington, Wis. 
MILL SUPPLIES, Pulleys, Etc. 

H. W. Caldwell & Sons Co., Chicago. 

Link-Belt Co.. Chicago 

Sheppard Supply & Equipment Co., Beleimore 

menos Filling Machines. See Filling Ma- 
MOTORS, 

Westinghouse Mate & Mfg. Co., East 

Pittsburgh, Pa. 

Nailing Machines. See Box Nailing Machines. 
OYSTER CANNERS’ MACHINERY. 

Fdw. Renneburg & Sons Co.. Baltimore. 

Sprague Cang. chy. oe ‘cago. 

Packers’ Cans. See Can 

ee tubs, etc., fibre. See Fibre Containers. 
PAIN 


Tos. een Crucible Co., Jersey City. N. J. 
Paper Boxes. See Corrugated Paper Products. 
oe Cans and Containers, See Fibre Con- 
taine 
Paring Katvea, See Knives. 
PARING MACHINES. 
The Goodell Co.. Antrim. N. H 
Sinclair-Seott Co., Baltimore. 
PASTE, canners’. 
Adex Mig. Co.. Baltimore 
Commercial Paste Co.. Columbus, O. 
F. H. Knapp Co., Baltimore. 
PEA and BEAN SEED. 
J. Bolgiano & Son, Baltimore. 
A. J. Brown Seed Co_ Grand Rapids, Mich. 
D. Landreth Seed Co.. Pa. 
omens Seed Co.. Chica 
. Rice Seed Co., Cambridge, N. Y. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Frank Hamachek, Kewaunee, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Grain Cleaner Co., Silver Creek, 


Sheppard Supply & Bunlpspent, Co., Baltimore 
Cang. Re ica ago. 
bins & Co., Baltimore 
20th Century Mchy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 
Pea Harvesters. See Farming Machinery. 
Pea Hullers and Viners. 
Chisholm Scott Co., Co.umbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O 
Frank Hamachek, Kewaunee, Wis. 
PEELING 
Goodell Co., Antrim H. 
Peach and Cherry Biteors See Fruit Pitters. 
PEELING MACHINES. 
Goodell Co., Antrim, N. H. 
Sinclair Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, J. 
Link-Belt Co., Chicago 
Sprague Cang. Mehy. Co., Chicago 
Sheet etal. See eves and 
creen 
Picking Boxes. Baskets, etc. 
Picking Belts and Tables. 
Mchy. 
PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Geonees’ 
POWER PLANT 
H. W. Caldwell & Son Co., Chi 
Joseph Dixon Crucible Co., Jory City, N. J. 
Link-Belt Co., (hicago 
Sheppard Supply & Equipment Co., Baltimore 
Westinghouse Electric & Mfg. Co., KE. Pitts- 


burgh, 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 

equipment. 

PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati. 
Sprague Cang. Mchy. Co., Chicago. 
20th Century Mchy. Co., Milwaukee, Wis 

PULe. MACHINERY. 

Langsenkamp, Indianapolis. 

” K. Robins & Co., Baltimore. 
Sinciatr- Seott Co., Baltimore. 
Cang. Mchy. Co., Chica 

th Century Mchy. Co., iniwaskee, Wis. 

PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New "Tock City 
Regulators for Cookers, ete. See Controilers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Ssccharometers syrup testers). 

Supplies. 


See Baskets. 
See Pea Canners’ 


See Cannery 


SALT, canners. 
Colonial Salt Co., Chicago, Akron, Ohio. 
ae Cleaner and Cleaner. See Cleaning 


Senitary” “(open top) cans. See Cans. 

Sardine ves and Scissors. See Knives. 
SCALDERS, tomato, etc. 

Ayars Machine Co., Salem, N. J. 

Huntley Mfg. Co. Silver Creek, N. Y. 

Edw. & Sons Baltimore. 

A. K. Robins & Co., B 
Sprague Cang. Mchy. 
Scalding and Picking Baskets. 

SCRAP BAILING PRESS 

Screw ae, bottle. See Cap 
Sealing chines, bottle. i Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 

Machines. 

SEEDS, canners’, all varieties. 
J. Bolgiano & Son, Baltimore. 
A. J. Brown Seed Co., Grand Rapids, Mich 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicago. 

Livingston Seed Co., Columbus, a. 
WwW. C. Son Norwalk, 

B. Rice Seed Co., Cambria 
Separators. See Pea Canning Mchy. 

SHEET METAL WORKING Machinery. 
Ams Machine Co., Max, New York City. 
Cameron Can Mehy. Co., Chicago, Il. 
Skooks. See Boxes, Crates, etc. 

SIEVES AND SCREENS. 
ora Mfg. Co., Silver Creek, N. Y. 
Sprague Cang. Mchy. Co., Chicago 
Doth. Sontary Mchy. Co., Milwau ee, Wis. 
SILKING MACHINES, co 
Huntley Mfg. Co., Silver "Creek, 
— Grain Cleaner Co., 


Sprague Cang. Mchy. Co., Chicag 
Slicers, fruit and vegetable. See “Corers and 
Slicers. 
SOLDER. 
Thos. F. Lukens Co., Uatindet hia, Pa. 
Sorters, pea. See Cleaning & Grading Mehy. 


N. Y¥. 
‘Silver Creek, 


SPEED (for Ma- 
chines, belt dri 
Huntley Mfg. Silver Greek, N 
Sinclair Scott & Co., Baltimore." 


STAMPERS AND MARKERS, 

Ams Machine Co., Max, New "york: City. 

Steam Cookers, continuous. See Cookers. 

Steam ‘peketes Kettles. See Kettles. 

Steam + Covering. See Boiler and Pipe 
Cove 

Steam Retorts. See Kettles, process. 


STENCILS, marking pots and _ brushes, 
brass checks, rubber and steel type, 
burning brands, etc. 

A K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Huntley Mfg. Co., Silver Creek, N. 
Invincible Grain’ Cleaner Co., Silver Creek, 


A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., “ae a 
20th Century Mchy. Co., Milwavke ee, Wis. 
SUGAR, CANNERS’. 
American Co., New York. 
—_. eng ne room, line shaft, etc. See 

ower Plant E uipmen nt. 


Supply House and General Agents. See Gen- 
eral Agents. 
Switchboards. See Electrical Appliances. 


SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Robins & Co., Baltimore. 
20th “Century Mchy. Co., Milwaukee, Wis. 
Syrup Testers See Micro- 
scopic 
Tables, picking See Pea Canners’ Mehy. 
TANKS, METAL. 
Ams Machine Co., Max, New York City. 
F. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 
Sprague Cang. Mchy. Co., Chicago. 
glass lined steel. 
Indianapolis, Ind. 
WOODE 
W. E. Caldwell a Louisville, Ky. 
Temperature Gauges. See Recording Instru- 


me 

Temperature Regulating Apparatus. See 
ontrollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers. process. See Controllers. 

Tin Berscrtagana See Decorated Tin. 


N PLATE, canmakers’. 
Sheet and Tin. Plate Co., Pitts- 
urgh, Pa. 
Carnahan Tin-Plate and Sheet Co., Canton, O. 
Tipping Machines. See Capping Machines. 
Ayars Machine Co., Salem, 
Robins & Co., Baltimore. 
hE. Cang. Mchy. Co., Chicago. 
Tomato Seed. See Seeds. 
TOMATO PULP 
Tomato Products Co., Paoli, Ind. 
TOMATO WASHERS. 


Ayars Machine Co., Salem, N. J. 
— Machinery. See Power Plant 


etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed 
Regulators. 
Vegetable Corers, etc. 
Vegetable Parers. 
Viner Feeders. 


See Corers and Slicers. 
See Paring Machines. 
See Viners and Hullers. 


VINERS AND HULLERS 
Frank Hamachek, Wis. 
Warehouses. See Storage. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See Scalders. 


WASHERS, can and far. 

aves Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 

Cang. Mchy. "Co., Baltimore. 


WASHING MACHINES, corn. 

Peerless Husker Co., Buffalo 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. Boxes 

Wire Scalding Baskets. See Baskets, 


Wrappers, paper. See Corrugated Paper 
Products. 
Wrapping Machines, can. 


See Labeling Mchs, 


JACKETED PA) 
F. H. Langsenkamp, Indianapolis, Ind. 
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TRADE MARK 
FOR 


BOXES 


A SYMBOL 
of quality—the mark of a high endeavor in the industry of 
manufacturing corrugated and solid fibre shipping boxes for 
canned goods. 


A GUIDE 


to the canner—the knowledge that his container is a product 
that will fulfill every transportation demand. 


A PLEDGE 
to the canning industry—of the maintenance of a high stan- 
dard of fibre shipping cases and of the raw materials entering 
into their construction. 


For Canned Goods we recommend a corrugated or 
solid fibre box of better and stronger specifications than 
the minimum requirements. When these standards 
are adhered to, complaints are avoided. 


By using Fibre Containers on Canned Tomatoes to 
Europe the United States Army made a reduction of 
10% to 15% in the nurnber of packages set aside on 
account of damage. Reduced the weight of the ship- 
ments about 10%. Saved 17% in ship room and storage. 


Realize the advantage offered, make the Container Club 
standard your standard. 


The Container Club 


An Association of Corrugated and Solid 
Fibre Box Manufacturers 


General Offices: 


608 S. DEARBORN STREET 
CHICAGO, ILLINOIS 
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CONTINENTAL 
COMPANY 


The 43rd Year ESTABLISHED 1878 


S 
= 
S. 


SUBSCRIPTION: 


==" = 
— 


U. S.....$3.00 per year 


THE CANNED FOOD AUTHORITY OF THE WORLD, 


Foreign $5.00 per year 


Entered aw second class matter at the Post Office at Baitimore, Md. under Act of March 3, 1879. 


Vel. 43 Published at BALTIMORE, (every) MONDAY FEBRUARY 2, 1920 No. 23 


CANS and SERVICE 


It isn’t always the problem of cans, > O 


but cans plus service. When the 
_ pack is on, service is of equal impor- 
tance; in fact it is an inseparable 
part. The ability to serve as well 
as to manufacture, must always be 
the real test in the problem of effi- 
cient can distribution. 


AMERICAN CAN COMPANY 


NEW YORK 


Chicago Baltimore Portland, Ore. 
San Francisco Hamilton, Canada 


per yeer 
& 
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THE CANNING TRADE. 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 
Foot of Washington St. 
Baltimore - Md. 


JOS. M. ZOLLER & CO., INC. 


OANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES, BROKERS 


205-206-207 Phoenix Bidg. 
BALTIMORE, MD. 


PHONES: 
Of, PAUL 1140 & 4484 


& 


CANNED GOODS EXCHANGE 
Year 1919-1920 


President, Benjamin HamMBURGER 
Vice-President, JouN R. BatnEs 
Treaswrer, LEANDER LANGRALL Secretary, Wu. F. Assav 
COMMITTEES: 
Executive: Cuas. G. SummMERS, JR. 
F. A. Torsou 
Arbitration: H. P. StR«AsBAUGH F. A. Curry 
C. J. Gro. N. NumsEx J. PRESTON WEBSTER 
Commerce: D. H. STEVENSON Hampton STEELE 
OC, E. F. Tuomas J. O. LANGRALL 
Legislation: E.C. Wurtz J. ¥F.Hicks T. 
Gro. N. Numezsx J.8. Gress 
Claims: Frup W. Leroy LaneRALL 
A.J. Huszarp Jas. B. Puatr Jno. W. 
Hospitality: W. E. H. W. Kress 
Rost. A. SINDALL Rost, A. Rousse 
Brokers: Ino. R. Barnes C. RoBERTS 
Wx. GREoET 


Agvriculiure: SILVER 
T. Mrzx 


Cownsel: Evi FRANK 
Chemist Cras. GLASER 


Epw. A. Kerr 


H. A. STRasBAUGH 


New 
Closing Machine 
Announcement 


December 1919. 
We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 

Simplicity 

Speed 


Lack of Spill 
Endurance 


and in all the details which go to accomplish 
these vital things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 
WHEELING CAN DEPARTMENT 


A. A. MORSE, General Manager 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Telephone, Main 5175 1966 Conway Building 
Chicago, Illinois 


Eastern District Sales Manager: 
0: DAY, 
Fulton, N. Y. 
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THE Canning TRADE * 


The “Bolgiano” Tomato 


Two Weeks 
Earlier 

Than The 

Earliana 


First Fruit as Good as the Prime of the Season. A Solid Mass of Red, Meaty Flesh 


The Most Wonderful Yielder Ever Known 


A Perfect 
Canning 


Tomato 


Skin Tough. Flesh Tender and Sweet. 


You will see with your own eyes in your own field, and 
your own bank account will show why we have been will- 
ing to call this new creation, in the Tomato family 
“Bolgiano,” putting back of it our 100 years of experience, 
reputation and success. 


Never have we received such acknowledgments from 
any of our new creations as we have from the “Bolgiano” 
Tomato. Nature, with her wonderful activities, helped 
by our expert selections, has produced this wonder of the 
Tomato family. We know the Tomato grower and his 
every need, whether for canning, market gardening or 
home gardening, and we have always found him apprecia- 
tive of our earnest efforts for his advancement. 


One of our large Tomato growers last year had confi- 
dence and planted his full acreage with the “Bolgiano” 
Tomato. His crop was far superior to anything that has 
ever been seen. Every vine was loaded with great quan- 


SUPPLY OF SEED THIS YEAR BEING SO EXTREMELY | 


tities of perfect, red, solid Tomatoes, picking as many as 
a bushel or more from a single vine. 


The “Bolgiano” Tomato is two weeks earlier than the 
“Earliana,” very smooth, first fruit as good as the prime 
fruit of the season. The heavy potato-leaf foliage pro- 
tects the fruit from sun-scald and blister. It blossoms 
continuously. “Bolgiano” Tomato is the most wonderful 
producer ever known. More than 1000 bushels have been 
gathered from a single acre when adjoining fields of other 
varieties have been almost barren. 


Deep red in color, very solid, no watery seed cavities, 
a solid mass of meaty flesh. No tough, green core. No 
green streaks radiating from the stem end, Fruit does 
not crack, but is all smooth and selected type. Tomatoes 
picked ripe have been left in the sun for two weeks and 


remain fit for table use. Skin is very tough, flesh is sweet 
and tender. 


aITED, WE OFFER IN PACKETS ONLY. 


PACKET CONTAINING 50 SEED, $1.00 POSTPAID 


J. Bolgiano & Son 


ESTABLISHED GROWERS OF PEDIGREED TOMATO SEED TRUSTED 
1818 OVER 
Baltimore, Md., A. 


1 28-20 See Our Advertisement on Other Side 
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THE Canning TRADE 


Bolgiano’s “Glory” Tomato 


Lives and Bears Abundantly When Other Varieties Die 


Leads All Varieties for 
Shipping, Canning or 
Table Use 
Marvelous Yielder 


Thrives Well Either in Wet 
or Dry Season 


Produces at Every Joint 
Large Clusters of Good Size 
Smooth, Firm, Beautifully 
Shaped Fruit 
Fruit is Uniform in Shape, 
Color and Size 


For Very Early or Second 
Early Crops 


Round as an Apple 


Entirely Free From Cracks 
or Ridges 


Color a Beautiful 
Bright Red 


Mild, Delicious Flavor | 
Almost Seedless 
All Meat 


BOLGIANO'S ‘‘GLORY’’ TOMATO 


“Glory” Tomato yield is marvelous. The vines are fairly 
loaded with beautiful Fruit. Many growers say ‘‘Glory”’ 
Tomato yields more per acre than any other Tomato; it has 
produced over 1,000 crates per acre; many single plants 
produce over 35 pounds of fruit apiece. Side by side with 
other Tomatoes, *‘Glory’’ has outyielded them two to one. 
Many Tomato growers claim it produced the largest crops 
they have ever grown. 


Pkts. 10c, 25c and 40c; 40z. 75c; Oz. $1.50; 


“Glory’’ Tomato is decidely disease resistant. It has 
proven absolutely blight-proof when other crops side by side 
were ruined by blight. 

“Glory’’ Tomato is one of the handsomest Tomatoes grown 
It has an exceptionally fine Red Color. Mild, Delicious 
Flavor. The fine breeding and careful selection of this strain 
shows up in the fruit. It is entirely free from cracks. 


+Lb. $5.50; $Lb. $10.50; Lb, $20.00, Postpaid 


Wholesale Prices to Canners Only 


Terms; 2% 30 days or 90 days Net. Shipment at any time, 
PER LB. 
Greater Baltimore... Bolgiano’ s Extra Early. 
Greater Baltimore (Special Stock) -.. pecanyebss 4.00 Bonny Best (Purest Stock)----.----..--.-- 
My Maryland (Special Stock) --- - 7.60 Wisdom 
Red Rock, Extra Fine Stock------.----.---------- 3.00 Kelly Red or Wade. 
Red Rock, (Special Stock) --- Livingston’s Favorite-. 
Livingston’ s New Stone (Pure). — pilin 2.50 King of the Earlies-- 
Livingston’s New Stone 3.00 Spark’s Earliana (Langdon’ 
Burpee’s Matchless... oe — 2.50 Chalk’s Jewel (Pure) 
Livingston’s Perfection... Ten Ton. 
GREEN POD BEANS 
Per Lb. conn Per Lb Dwarf Champi see 
Refugee or 1,000 to 1........-ce0e06 15 Stowell’s Evergreen ........-.ce-+s0s 10 Ex. Ea. Alaska (Sealed) 
Henderson’s Bountiful ............ Narrow Grain Evergreen ........... Ameer Extra Harly.......... 
Giant Stringless 14 Country Gentleman 12 He rsford’s Market Gardener 
Burpee’s Stringless ...... 14 Gillespies Barly 10 
Black Valentine 14 Early Blood ou we 
Davis White Wax Bloomsdale Savoy, 1919 Crop....... 15 arly Dark ied Egyptian 
Keeney's MEE -15 Sure Head CABBAGE ‘rosby' 40 
Golden Bye Wak... sure Head ......... 90 CUMBERS 
Early “Square-Deal” .............. 2.90 Fordhook Pi 55 
Burpee’s Improved 25 Early Summer Henderson’s........ .90 Long Green ..... 60 
Dreer’s Bash .24 90 Jersey Pickling "50 
Henderson’s Bush ........cseesesee 16 Copenhagen Market ............... 3.00 Chicago Pickling 55 
Burpee’s Large Bush 2 2.40 Pittsburg Pickling 
i & S 
J. Bolgiano on BALTIMORE, MD., U. S. A. 


U. 8S. Food Administration License No. G-06237 


See Our Advertisement on the Other Side 
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THE CANNING TRADE. 


AYARS 


NEW PERFECTION 


PEA AND BEAN FILLER 


Simplest 
Smallest 
Fastest 
Fewer Parts 
Than Any 
Other Filler 
Made 


Fills 
Peas 
Baked Beans 
Lima Beans 
Red Kidney 
Beans 
Hominy 
Etc. 


PATENTS PENDING 


Used in Maryland, New Jersey, Wisconsin and New York States 
During the Past Pea Season with Great Results 


Gentlemen: 


this to say for the Filler. 


Ayars Machine Co., Salem, N. J. 


With reference to your New Perfection Pea and Bean Filling Machines. 
We used one of these machines during our 191$ season in canning peas, and we have 


not say anything too good for them. The machine gave no trouble whatever, and placed 
the peas in the cans in much better shape than any machine we had ever used before. 

The fact that you now have our order for two more of these machines for immediate 
delivery should suttice to assure you of our entire satisfaction. 


MarKESAN, Wis., Dec. 8, 1919. 


We were entirely satisfied in every way and we feel that we can 


Yours very truly, 
GRAND RIVER CANNING CO. 


WRITE FOR DESCRIPTIVE CIRCULAR AND PRICES 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada. 


No. 3 
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CANS 


Service Unequalled—Quality Unsurpassed 


Perfect Closing Machines 
Tin Containers of All Descriptions — 


THE BOYLE CAN COMPANY 


Baltimore, Md. 


4 THE CANNING TRADE. 


THE CANNING TRADE. 


THE STANDARD TOMATO MACHINERY 
OF THE WORLD 


CSCO CICICICICICICICICICICIC 


OI 


Sprague Model 19 Peeling Table 
Sprague Model 15 Washer With Glass Enameled Top 


36536356 


Sprague Roller Inspecting Table 


Turns the Tomatoes Over 


SCS CUCIC 


Sprague-Lowe Hand Pack Filler | Hawkins Disc Exhauster 
These Machines Meet Every Requirement of Food Inspectors 


MANUFACTURED, SOLD AND GUARANTEED BY 


SPRAGUE CANNING MACHINERY COMPANY 
Eastern Agency: 222 North Wabash Avenue, Chicago Special Agents: 


Sheppard Supply & Equipment Co. 
48 So. Charles St., Baltimore 


Premier Machinery Co., San Francisce 
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THE CANNING TRADE. 


YOU IT! 


Filling your cans by hand costs money 
that otherwise would count as profit. 


But here is an inexpensive 
machine which does this work 
rapidly—more effectively and at 
practically no expense. 


BUY IT—IT IS A COST REDUCER 


Another faithful servant of the pea packer 
who will let it work for him. Runs right 
along. Taking out the refuse and putting 
quality in your pack. 
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THANKS TO SO MANY OF 
YOU WHO ARE PLACING 
YOUR ORDERS NOW. YOU 
WILL BE READY. 


The Pea Packer of Today needs “Up 
to the Minute” Machines. When he 


installs om he gets machines 
of that character. 


No Worry—No Fussing—Just Honest Service of the Profit Earning Kind 


HUNTLEY MFG. CO., Ltd. 


TILSONBURG, ONT. Silver Creek, N. 7. 


SPECIAL AGENTS 
A. K. ROBINS & CO., Baltimore, Md. BROWN, BOGGS & CO., Hamilton, Ont. 
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